Attainment of Course Outcomes B.Pharm

Assessment is done through one or more than one processes. carried out by the institution, that
identify. collect, and prepare data to evaluate the achievement of course outcomes (CO’s).
Assessment tools to A55€SS the course outcomes as:
Direct methods
= Direct method display the student’s knowledge and skills from their performance In the
sessional examinations, class test, seminars, and assignments. These methods provide a
sampling of what students know and/or can do and provide strong evidence of student

learning.

Direct Assessment Methods:

Qessional Examination: Sessional examination (theory or practical) are the metric to assess. whether
A1l the course outcomes are attained or not framed by the course owner. Sessional Examination is
more focused on attainment of course outcomes and uses a descriptive exam.

It is a metric to continuously assess the attainment of course outcomes W.rt COUrse
objectives.

Project work Viva-voce: Viva-voce examination of project work shall be conducted
batch-wise.

Assignment/ Class Test: Assignment topics are allotted to all the students according to their
potential, subject knowledge. In order to bridge the gap in curriculum, bright students are given some
assignment beyond the syllabus. Class tests, quizzes, video links are provided.

In the present analysis, the targets for assessment were set as:

| First class with distinction > 70 marks, attainment level is 3 (substantial)

2 First class 60 to 70 marks, attainment level is 2 (moderate)

Pass elass 50 to 39 marks. attainment level is 1 (low)

Lacd

The same indicators are applied to both sessional and university results. The number of students of all
the above three categories are considered (rather than the criteria: as 80% students scoring more than
60% marks of the relevant maximum marks (is considered) for the attainment of 3). The calculation is
as follows.

Internal marks: The total internal marks are 20% for theory (for semester system marks are 25%) as
per C207 are considered for calculation.

Example: B. Pharmacy 2 year course (subject) — (Pharmacognosy-11, C207) in 2015-16 year. The

following are the marks of theory internal.




No of students

17

10

No of students X
value

17 X3

10 X2

Total 51+20+26 =97
Ratio 07/53 =1.83
Value 20% for 1.83 X.20=0.37

internal exams

[ 1. C214) in 2015-16 vear considered for calculation
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. 'The calculation 1s as follows.

For the practical exams: The total internal marks are 20% for theory (for semester system marks are

25%) as per the Examination Scheme of B.Pharmacy curriculum and same subject (Pharmacognosy-
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)

Attainment

No of students
X value

12.X2

Total

87+24+12 =123

Ratio

123/53 =2.32

Value 20% for
internal exams

232 X.20=0.46

No of students

C207) in 2015-16 vear considered for calculation. The calculation is as follows.

For University theory exams, the University marks are 80% (for semester system marks are 75%) for

theory as per Examination Scheme of B.Pharmacy curriculum and same subject (Pharmacognosy-11,

No of students X 3X3 77%2

value

Total O+14+29 =51
Ratio 51/39=1.31




Value 80% for 1.31X0.80=1.05
External exams

The university theory examinations are conducted in another college. In other words, students of
college do not write their theory examination in their parent college.

For University practical exams, the University marks are 80% for theory as per Examination
Scheme of B.Pharmacy curriculum and same subject (Pharmacognosy-11, C214) in 2015-16 year

considered for calculation. The calculation is as follows.

e

of students | 4 11 38 53

No of students X

value 4X3 11X2 38X1
Total 12+22+38 =72

Ratio 73/53=1.35

Value 80% for 1.35X0.80=1.09

internal exams

For conducting practical examination of University, external examiner is appointed by the Maharishi

Markandeshwar University.

The above calculated values are tabulated as follows:

)
Theory BPH-2.7
1.33 1.07 1.83 0.37 1.44
Theoretical Attainment = 2.24
0 attainment of outcomes = 1.44/2.24 =64.2%
or 1.92 (against the scale Max = 3)
C214 Pharmacognosy-11, 100% 80% 100% 20%
. BPH-2.7
Practical

|33 1.09 2.32 0.46 1.55

Theoretical Attainment = 2.33
04 attainment of outcomes = 1.55/2.33 =66.5%
or 1.99 (against the scale Max = 3)




Record the attainment of Course Outcomes of all

2016-2017

courses with respect to set attainment levels

Course name

University attainment

Sessional attainment

Attainment Level

YoAttainment
(Achieved
/required)

X100

Average
programme
outcomes
(max 3.00)

100% | 75% 100% | 25%

Course
code

Achicved | Required |
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Theory 1.95 .46 2.32 0.58 5 54 o o

Human Anatomy and Physioiﬂg

, 99.03 ' % ﬁ -
Pharmaceutical Analysis [ =Theory 1.73 1.30 2 24 0.56 | 86 [ 80 100.00 A 7
Pharmaceutics | — Theory | .71 | 28 7 04 0.51 | 79 2 08 835 0 o

Pharmaceutical InorganicChemistry — N . I~
Theory 2.65 1.99 260 0.65 s — 00

Communication skills ~Theory 2,40 .80 3.00 0.75 2,55 .89 0000 | 500
Remedial Biology/ 2.00 1.50 2.69 0.67 217 231 94.00 |
2.40 1.80 2.16 0.54 234 | 275 85.09 225

Human Anatomy andPhysiology — 1 69 0.75
Practical 2.26 ' 3.00 ‘ 2.44 2.28

Pharmaceutical Analysis I — Practical 2.71 2.04 2.73 0.68 - 2.72 2.40
Pharmaceutics 1 — Practical 2.23 1.67 2353 | 0.63 - 2.30 2.28
Pharmaceutical InorganicChemistry —

Practical 2.34 1.76 2.53 L
BP110P | ) _ - 2:39 2.30 100 B
BPI11IP Communication skills —Practical® 2.53 1.90 3.00 0.75 2.65 1.80 100.00 300
BP112RBP 3.00 2.25 2.90 0.73 2.98 1.93 100.00 ﬁ; -

BP101T
BP102T
BP103T

BP104T
BP105T
BP10GRBT
BP1OGRM T

Mathematics — Theory™

10000 | &
10000 | 3000
100.00 [ 2P

BP107P
BP108P
BP109P

Remedial Biology —Practical™
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BT1201T Human Anatomy and Physiology
Theory .
BP202T Pharmaceutical Organic Chemistry 1 — . o .
Theory |.44 1.08 2.32 0.58 1 66 399
BP203T Biochemistry — Theory 2.40 .80 2.44 0.61 2.41 231
BP204T Pathophysiology — Theory | 1.95 |.46 2.76 0.69 2.15 2.18
BP205T Computer Applications in Pharmacy — - . .
Theory * 2.74 2.06 3.00 0.75 _— s
BP206T Envirqnmental sciences — Theory * 1.68 1.26 2.88 0.72 1.98 2.69 |
BP207P Human Anatomy and Physiology 11 — 5 - 5
| Practical i L2 4:10 .68 2.61 2.22 100.00 : il A
BP208P Pharmaceutical Organic Chemistry I— | . | 2095
- 2.46 1.84 2.47 0.62 ) 46 250 | 08 18 { i il
BP209P | Biochemistry — Practical * 2.89 2.16 2.67 0.67 2.83 272 l00.00 | 300
BP210P Computer Applications in Pharmacy — _ . 300
| Practical* (28 2B S0 B | 290 | 275 | _loooo ISR
e 45 | = [ i
5 S i W i) :
E—ﬂ “{f:'LHIE A Relll : 'JT% i b 1l L | .l . ikl | i s
100% | 80% 100% [ 80% Achieved | Required h R
C201 Pharmaceutics-111 (Unit Operation-I) 1.6 - 1.28 795 0.45 | 73 T 7,63 I;: 23
—_— Pharmaceutics-1V (Pharmaceutical 5 TR _ - ) sa " , : F
Microbiology) B T | | 2.29 1.46 100.00 |
C203 Pharmaceutics-V Forensic Pharmacy 1.575 1.26 2.45 0.49 .75 2.39 73.38 5 :
Pharmaceutical Chemistry-11I - . 9 |
£2a (Biochemistry) ) .65 Ly £ U2 1.93 .92 100.00
e Pharmaceutical Chemistry-IV (Physical - i 73 5 & 6 56 : |
Chemistry) = | - a 237 203 | 10000 [T
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C206

Pharmaceutical Chemistry-V
(Pharmaceutical Analysis-I)

1.6%5

1.34

0.43

.77

133

.._5 i :

C207

Pharmacognosy-I]

1.663

1.33

0.45

1:78

2.16

C208

Computer Science

1.313

1.05

0.42

|.47

2.46

Environmental Studies

2.18

1.74

2,96

0.59

2.34

1.80

C209

C210

Pharmaceutics-IV(Pharmaceutical
Microbiology) Laboratory

2.438

0.54

146

C211

Pharmaceutical Chemistry-IlI
(Biochemistry) Laboratory

2.4

0.42

97.95

Pharmaceutical Chemistry-1V(Physical
Chemistry) Laboratory

0.59

97.27

Pharmaceutical Chemistry-V
(Pharmaceutical Analysis-1) Laboratory

- 100.00
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Pharmacognosy-II Laboratory

100.00
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88.89

8934

Pharmaceutics-VII (Unit Operation-11)

95.79

Pharmaceutics-VIII (Dosage Form
Design)

100.00

Pharmaceutical Chemistry-VI
(Heterocyclic Compounds and Natural
Products)

.19

0.42

1.61

77.59

C305

Pharmaceutical Chemistry-VI1I (Medicinal
Chemistry-I)

[.338

1.07

0.44

1.51

2o

63.67

C306

Pharmacolo gy-11

1313

1.05

&

0.42

.47

1.93

76.22

C307

Pharmaceutical Biotechnology

2.475

1.98

0.48

2.46

2.00

100.00

C308

Pharmacognosy-III

1.688

1.35

0.45

1.80

I.83

98.36

M.\ Z O
Maharnshi i\ é
{Dﬂtl‘hu

anaes
dto be Uni

\m

§



—_— Pharmaceutics-VI(Physical Pharmacy) i [ 58 - _—
" Laboratory ' | - ' 1.73 | 246 70.37 e

1 Pharmaceutics-VII (Unit Operation-11) ; e w -
Pharmaceutics-VIII (Dosage Form ) | . i

C311 Design) Laboratory [.5735 1.26 2.3 0.46 {5

| Pharmaceutical Chemistry-VII {'Medicinal - |

G Chemistry-1) Laboratory 2.225 .78 2.75

C313 Pharmacology-Il Laboratory 1.675 1.34 275
Pharmacognosy-111 Laboratory

Pharmauculth-l}{ (Bmphdrmaceuncsand
C401 Pharmacokinetic)
| Pharmaceutics-X (Pharmaceutical - ’ 5 N
C402 Techtiology-D 2.333 L2 3 i 291 100.00 .,
A Pharmaceutics-X1 (Pharmaceutical 5 & | 03 575k 0.47 .
- e al , o 2.42 .26 100.00 [ SRS
Pharmaceutics-X11 (Pharmaceutical 5 55 7 - - 292
C404 Management) o o - | 2.23 231 | 2730
| Pharmaceutical Chemistry-VI1I | ; |
C405 (Medicinal Chemistry-II) 1.773 1.33 2.45 0.49 | 82 233 77.96
Pharmaceutical Chemistry-1X .
C406 (Pharmaceutical Analysis-II) L0067 1.23 L85 23 1.62 | 85 87.65
C407 _, Pharmacology-I1 1.853 .39 2.2 0.44 |.83 1.93 04.73
C408 Project 3.173 2.38 3 (0.6 2.98 1.79 100.00
Pharmaceutics-1X (Biopharmaceutics and |
C409 Pharmacokinetic) Laboratory 3.173 2.38 3 0.6 7 0% 2.13 100.00
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Pharmaceutics-XI (Pharmaceutical

€410 Technology-IT) Laboratory 2.387 1.79 2.3 100.00
Pharmaceutical Chemistry-VIII

C411 (Medicinal Chemistry-I1) Laboratory 19 2 7 100.00
Pharmaceutical Chemistry-IX ; |

C412 (Pharmaceutical Analysis-I1) Laboratory 2.307 .73 339 100.00

C413 Pharmacology-Il Laboratory 2.733 2.05 2.54 100.00

The following conclusions are drawn on the basis of analysis of the results (both internal and University Examination):

2016-2017

Theory: 25 courses have attained more than 90% aggregate of learning outcome
Practical: 22 courses have attained more than 90% aggregate of learning outcome

2015-16:

Theory: 20 courses have attained more than 90% aggregate of learning outcome
Practical: 18 courses have attained more than 90% aggregate of learning outcome




2015-2016
Table: 3.2.2a Consolidated: University + Internal Marks

University Sessional . ,, %Attainment | Average
: : o , Attainment Level s
Course N attainment attainment (Achieved programme
code LoNrsE name | . /required) outcomes
0 0 0 eve _ |
il il sl Achieved | Required | X109 | (max 3.00)
ik i T e B. Pharmacy ] year TR il
C101 Phalmawutlcal Chemlstrz-l (Orﬂamc Chemistr Ty) 1.2 0.96 | 2.517 4 ; 77.87
C102 Pharmaceutical Chemistry-1I(Inorganic Chemistry) 2 0.96 | 2.085 |.38 1.73 78.86 )
| Pharmaceutics-I(Dispensing and Hospital 1 43 114 | 2.667 0.53 | 67 5 63 63.62 | 91
C103 | Pharmacy) o
C104 Pharmaceutics-11(General Pharmacy) 1.48 1.18 2.1 0.42 1.6 1.60 100.00 3.00
C105 Pharmacology-I(Human Anatomy and Physiology) | 1.54 1.23 | 2.433 0.49 1.72 2:32 74.14 2.22
C106 Pharmacognosy-I | 1.33 1.07 | 2.617 0.52 1.59 1.85 85.95 2.58
C107 Mathematics ) 1.49 17 | Z.133 0.43 1.6 1.92 83.55 2.51
C108 Biology 1.63 [.3 2.343 0.47 7 1.68 100.00 3.00
| Pharmaceutical Chemistry-1(Organic Chemistry) 066 | 157 528 0.53 71 517 96.92 591
C109 Laboratory )
Pharmaceutical Chemistry-II(Inorganic - - ” .
C110 Chemistry) Laboratory 2.06 1.65 2.46 0.49 2.14 1.60 100.00 3.00
Pharmaceutics-I(Dispensing and Hospital . ” 5 A , 5 i
C111 Pharmacy)Laboratory 2.46 | 1.9% 2,53 | 0.5 | 2.47 2.10 100.00 3.00
C112 Pharmaceutics-11{General Phﬂrnmc}r)LabDratnry 1.92 .53 2.6l 0.52 205 | 233 88.17 2.65
Pharmacology-I (Human Anatomy and . - ,
. 2 2.0 2.3; 2
C113 Physiology) Laboratory .83 l_.46 2.88 | 0.57 | 03 32 8§7.50 2.63
C114 Pharmacognosy-I Laboratory 2.09 l 6? | 291 0.58 225 | 213 100.00 3.00
C115 'nl-:::cry Lahnramrv | ] 6
F# llL 1 SR e =
C201 Pharmaceutics-11I (Umt Operation-1) ] 1. ) ) el :
C202 Pharmaceutics-1V (Pharmaceutical Microbiology) | 2.08 l 66 1.94 039 | 2.05
C203 Pharmaceutics-V Forensic Pharmacy 1.92 | 54 | 2.62 0.52 2.06
C204 Pharmaceutical Chemistry-III (Biochemistry) 1.38 .1 1.73 0.35 1.45




Pharmaceutical Chemistry-IV (Physical

2 f 2. S : 2,13 2. 2
C205 Chemistry) .82 1.46 547 0.51 1.97 13 92.71 78
Pharmaceutical Chemistry-V (Pharmaceutical _ . ,
C206 AnalysieT) .36 .09 |7 0.3 |.44 1.33 100.00 3.00
C207 | Pharmacognosy-ll 1.33 1.07 1.83 0.37 |.44 2.23 64.49 1.93
C208 Computer Science 1.5 1.4 2.38 .48 .88 2.46 76.30 2.29
C209 | Environmental Studies 1.59 | 1272 | 2.32 0.46 1.736 .80 96.67 2.90
, YD e :
Phanﬂa.caulms [V(Pharmaceutical Microbiology) 5 45 | 96 ) 66 0.53 5 49 | 46 100.00 3.00
C210 Laboratory *
Pharmﬂc_euin:al Chemistry-ITT (Biochemistry) 5 04 | 63 5 07 041 5 04 539 85 40 ) 56
C211 |.aboratory
Pharmaceutical Chemistry-IV(Physical Chemistry) 719 | 75 ) 96 0.59 5 34 513 100.00 300
C212 Laboratory )
Pharmaceutical Chemistry-V (Pharmaceutical
C213 Analysis-1) Laboratory 1R 300
C214 Pharmacognosy-Il Laboratory 66.49 1.99
Computer Science Laboratory 100.00 3.00
N S = | T e T :
C301 Pharmaceutics-VI (Physical Pharmacy) 100.00 3.00
C302 Pharmaceutics-VII (Unit Operation-11) 100.00 3.00
C303 Pharmaceutics-VIII (Dosage Form Design) 100.00 3.00
Pharmacﬂytlcal Chemistry-VI (Heler(}cychc 20.96 5 43
C304 Compounds and Natural Products) |
Pharmaceutical Chemistry-VII (Medicinal , " ; 5 4, 5
C305 Chemistry-I) 1.29 1.03 2:32 0.46 1.49 2.14 69.53 2.09
C306 | Pharmacology-lI 2.09 .67 2.28 0.46 2.13 1.64 100.00 3.00
C307 Pharmaceutical Biotechnology 2.07 .66 2.07 (.42 2,08 2.00 100.00 3.00
C308 Pharmacognosy-lll - 1.67 .33 | 2.766 0.55 |.88 1.83 100.00 3.00
C309 Pharmaceutics-VI(Physical Pharmacy) Laboratory | 2.22 .78 2.62 0.52 2.3 2.46 93.56 2.81
C310 | Pharmaceutics-VII (Unit Operation-IT) Laboratory | 2.16 1.73 2.8 0.56 g 2.33 98.16 2.94
Pharmaceutics-VIII (Dosage Form Design) 228 | 1.82 | 274 | 0.55 2.37 2.32 100.00 3.00
C311 [Laboratory »
Pharmaceutical Chemistry-V1I (Medicinal
. 2 5 3
312 Chemistry-T) Laboratory 2.3 |.84 2.49 0.5 2.34 3.00
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C313 Pharmacology-11 Laboratory
C314 | Pharm JUOENOSY- [H Labnrdlmﬁ
Phﬂl’m-ﬂﬂﬂutl;s X (ﬁmphannaceull-; and L = .
C401 | Pharmacokinetic) 2.1 .37 .89 0.38 .75 2.10 83.33
C402 Pharmaceutics-X (Pharmaceutical Technology-I) .74 1.34 2.29 0.46 1.8 1.75 100.00
C403 Pharmaceutics-XI (Pharmaceutical Technology-II) | 1.45 1.42 2.10 0.42 1.84 2.15 85.67
C404 Pharmaceutics-X1I (Pharmaceutical Management) | 2.31 1.23 2.36 0.47 1.7 231 | 73.51
Pharmaceutical Chemistry-VIII (Medicinal , . f _
2. : . : : Z 59.¢ 8
C405 Chemistry-IT) 33 0.99 2.03 0.4] 1.4 33 59.97 |.80
Pharmaceutical Chemistry-I1X (Pharmaceutical , , , c ,
C406 | Analysis-1D 2.12 0.95 .69 0.34 .29 .85 * 69.80 %.(]9
C407 Pharmacology-Il 2.18 1.46 1.74 0.35 |.81 1.93 93.69 2.81
C408 Project 2.04 .63 2.83 0.57 2.20 1.79 100.00 3.00
Pharmaceutics-1X (Biopharmaceutics and ; ,, "
C409 Pharmacokinetic) Laboratory | 212 .75 .98 0.38 2.13 2.13 100.00 3.00
Fharmacg;itics-}(l (Pharmaceutical Technology-11) 15 | 81 5 34 0.46 527 509 100.00 300
C410 Laboratory
Pharmaceutical Chemistry-VIIl (Medicinal 5 5 . 13 .
C411 Chemistry-11) Laboratory 2.37 2.06 gi?’-ﬂl 0.55 2.61 2.13 100.00 3.00
Pharmaceutical Chemistry-IX (Pharmaceutical 175 . 9
C412 Analysis-II) Laboratory 2113 .87 2,54 0.5 2.37 1.85 100.00 3.00
C413 Pharmacology-I1 Laboratory ) 2.05 1.83 | 2.85 0.57 2.4 .86 |  100.00 3.00
—3{3
D g
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Attainment of Program Outcomes B.Pharm

Attainment of each PO

The course outcomes are mapped for each program outcome. The attainment of course outcomes
achieved in the years 2013-2014, 2014-15 and 2015-16 are translated into program outcomes based on
the CO-PO Matrixes and course—PO Matrixes
The following are the PO’s Assessment Tools:
Several tools are described for assessing outcomes. The program outcomes are based on the course
outcomes. Thus the tools remain the same for assessing the program outcomes.
Assessment tools are categorized Into two methods to assess the course outcomes as:
Direct methods and indireet methods.
= Direct method display the student’s knowledge and skills from their performance in the
Sessional examinations, class test, seminars, and assignments. These methods provide a
sampling of what students know and/or can do and provide strong evidence of student
learning.
* Indirect methods such as surveys ask the stakeholders to reflect on student’s learning. They
assess opinions or thoughts about the graduate’s knowledge or skills and their valued by

different stakeholders.

Indirect Assessment Methods
ALUMNI: SURVEY QUESTIONNAIRE: Collect variety of information about program
satisfaction and college from the Alumni students.

EMPLOYER’S FEEDBACK FORM: Collect variety of information about the graduates® skills.

capabilities and opportunities.

Result evaluation of each PO (30)

The results evaluation is made in two levels:

Student performance (direct) — 80% value

Surveys (indirect) — 20% value

Direct attainment level of PO is determined by taking average across all courses. Indirect attainment
level of PO is determined on the student surveys (alumni),

The observations are made as per the given Table:

The percent attainment are converted into a scale considering the maximum of 3.j,e., high. Form the
calculations, results are tabulated as given below, for the academic year of 2013-14, 2014-15 and
2015-16.

The conclusions are drawn for the B. Pharmacy Program.

2016-2017

{Deemed to be Unitver -
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65 courses attained the three (3) Pos (PO1, PO3, POI1) to the tune for more than 75%. About 5 POs
(PO 3. PO 4, PO 4, PO 6, PO10, and PO 11) are attained to the tune of more than 70% and POs (PO
3. PO 6 and PO |0more than 65%. |

The conclusions are drawn for the B. Pharmacy Program.

2015-16: 43 courses attained the POs to the tune for more than 75%. About 6 POs (PO 1, PO 3, PO
4. PO 6, PO10, and PO 11) are attained to the tune of more than 65%, other POs are attained by more
than 45%

[3



2016-2017

Table
Course name Program outcomes
Course code
BPI101T I- Theory B 7
BPLOOT T‘]‘Lﬂrmanﬂutical_ Analysis | =Theory 3.00 1.00 2.00 2.00 - | . - - - .00 7 -
BP103T Pharmaceutics [ — Theory 2.38 1.72 1.50 .72 - 1.93 1.72 1.29 .93 - 1.72
| Pharmaceutical 2.16 2.33 2.66 . . 2.66 2.33 - 2.16 2.66 2.16
BPIOAT _InorganicChemistry — Theory | |
BPIOST Communication skills —Theory | 2.20 .60 - E 2.00 i |.60) 1.40 2.00 - - 2.40
AP 1O6RMT Mathematics — Theory* 3.00 3.00 3.00 1.75 - . - - . . 3.00
I Tuman Anatomy andPhysiology — 3.00 2.00 2.50 3.00 2.50 - 1.80 2.00 2.00 - 3
BPIO7P Practical | — L
Pharmaceutical Analysis [ — 3.00 2.00 3.00 2.00 - - - . - 2.00 -
BP108P Practical | » | -
BP109P Pharmaceutics | — Practical 2.75 1.50 2.25 3.00 - 2.75 2.00 2.75 1.75 . I.75
Pharmaceutical 2.25 3.00 2es | = - | 235 225 1 2.00 . 2.00
BP110P InorganicChemistry — Practical -
BPI11P Communication skills —Practical® 1.610) |.60 - - 2.00 1.60) |.44) 2.00 - - 2.40
BP11S Remedial Biology —Practical® 3.00 100 .00 [ 2.00 w00 | - |
‘ : F; E&::i_ " Mﬁﬁ + |.| .::::' e . i ?ﬁ:ﬁﬁﬂm | -]m"" I .- i —
BT201T Human Anatomy and Physiology 3.00 1.00
[1— Theory 2,00 B | |
BP202T Pharmaceutical Organic Chemistry 2.17 1.99 - 1.45 - . (.72 - I.45 -
| 1= Theory 217 - 7 -
BP203T Biochemistry — Theory 3.00 7.5() 1.50 2.25 - 2.00 - 2.00 2.50 2.00 3.00
BP204T Pathophysiolagy — Theory 2.96 5t 2.56 1.58 1.97 1.38 3 2.17 1.97 1.97 2.76

14
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BP2O5T Computer Applications in 3.00 3.00 .75 - - - - - - 3.00
7 Pharmacy — Theory * 3.00
BP206T Environmental sciences — Theory * 1.47 291 221 1.47 2.06 2.21 - 107 - 2.21 2.21
BP2(7P Fluman Anatomy and Physiology 3.00 - 2.00 2.30) - - 2.00 - - 2.00
Il —Practical 2.00)
BP208P Pharmaceutical Organic Chemisiry 2.95 2.56 2.36 - . - - - L7 1.97
| |- Practical 2.95
BP209P Biochemistry — Practical 3.00 2 00 2.75
BP210P Computer Applications in 3.00 3.00
Pharmacy T’FHLI.ILVE*.I & 3.00 |
2 ; PhEll‘I‘IﬂLﬂLIlILS-I” [Uml Dpe: Eﬂmn- |.68 1.96 132 )
C201 I
Pharmaceutics-1V (Pharmaceutical 1.50 2.00 1.00 1.16 - - - 1.66 - - -
C202 e
Micrebiology)
e vy s % ey u = & ot 3 " -
C203 Pharmaceutics-V Forensic 1'93 1.58 1.71 |.83 1.58 |.83
’harmacy
_ Pharmaceutical Chemistry-I11 2.77 - L5 2.52 - 2.01 . 2.01 2:27 2.27 2.77
C204 : :
(Biochemistry)
Pharmaccutical Chemistry-1V 2.60 2.00 2.40 - 2.40 3.00 - 2.20) - 2.40 2.8(0)
C205 . e
| (Physical Chemistry) |
Pharmaceutical Chemistry-V 2.00 2.60 [.00 1.00 - . - - 2.00 - 1.75
C206 | = i
| (Pharmaceutical Analysis-1) i - |
207 Pharmacognosy-I1 2.06 1.65 ().96 2.19 - 1.78 - - 1.92 - 2.19
C208 Computer Science - 1.79 .19 .19 - - 1.59 1.59 - - .
Pharmaceutics-1V(Pharmaceutical 1.50 2.00 .00 .16 - - - 1.66 - - -
C210 . . o
Microbiology) Labaoratory ) )
. Pharmaceutical Chemistry-[11 2.94 .96 2.69 2.69 - 2.45 - 2.94 2.45 2.94 2.94
C211 ; :
(Biochemisiry) Laboratory
Pharmaceutical Chemistry- 253 1.93 2.33 - 2.33 292 . 2.14 - 233 2.72
2212 IV(Physical Chemistry)
| .aboratory 7 |
Pharmaceutical Chemistry-V 2.00 2.00 1.00 1.00 - - . - 2.00 - 2.25
213 (Pharmaceutical Analysis-I)
l.aboratory | 7 i
C214 Pharmacognosy-I1 Laboratory 2.50 2.16 - 3.00 2.16 2.50 2.00 2.00 - - 2:33
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C215 L’m'ﬂputer H:;iu:ncc La.bm'atur}f -
C301 Ph.lrmaceutn,a-ifl {
Pharmacy) - | »
302 Ifhurnu-lmculj{:ﬂ-‘f'll (Unit 2.39 1.92 2.36 - - 2.23 - - - 2.23 -
| Operation-IT) | |
, Pharmaceutics-V11l {Dosage Form 2.16 .67 1.67 Dol - - - .33 - - 1.00
C303 .
Design) )
Pharmaceutical Chemistry-VI 1.75 1.94 1.55 2.13 E 1.75 2.13 1.94 .55 1.36 243
C304 (Heterocyelic Compounds and
Natural Products) _
C305 Pharmacentical Chemistry-VII [.66 2.3 1.40 1.53 . 1.40 - (.89 A5 1.53 -
| (Medicinal Chemistry-I) | ,
C306 Pharmacology-I1 2.29 1.52 - .91 - 1.72 1.14 - 00,95 - .91
€307 Pharmaceutical Biotechnology .40 2.00 200 | 2.60 - - . - . - 1.80
308 Pharmacognosy-11] 2.29 212 - | 229 | o [ 197 - = 2.12 : 2,12
. Pharmaceutics-VI(Physical 2.11 2.11 1.94 - : 2.11 - - - 2.11 211
C309 - -
Pharmacy) Laboratory 7 7
= Pharmaceutics-VII (Unit 2.98 2.32 2.39 2,98 2.59 - - 2,098 - - 2.78
C310 . |
) Operation-I1}) |.aboratorv : - B
Pharmaceutics-VII (Dosage Form 2.22 1.67 2.04 2.04 - 2.04 - - - 2.04 2.04
C311 e oy
Design) Laboralory -
Pharmaceutical Chemistry-VII 2,60 .60 1.80 2.80 2.20 - - 1.80 - 2.00
C312 (Medicinal Chemistry-I)
Laboratory - | - N
C313 Pharmacology-11 Laboratory 2.25 2.23 - 2.75 - 2.00 2.00 - 2.25 -
C314 Phannan:ngnnw-lll Laboratory 2.11 1.93 - Zqr | .76 o - i *}“ -
thrmaceunﬁ-l}a 2.20) 2.05 2.93 2.350 - . l .? I - -
C401 (Biopharmaceutics and
Pharmacokinetic) L - 7
. Pharmaceutics-X (Pharmaceultical .83 .83 1.83 1.50 - - - . 1.83 1.66 -
C402 e
l'echnology-1) | 7
C403 Pharmaceutics-XI1 2.50 1.00 1.00 .67 |.33 1.33 - - - . 1.33
| | (Pharmaceutical Technology-II) | » ~
, Pharmaceutics-X11 - 1.70 - - 2.19 - - 2.43 2.68 - -
C404 - s )
(Pharmaceutical Management) B B
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C405 I’harmaceutical Chemistry-VI1I1 2.08 |.56 |.82 2.67 - .56 2.08 |.56 1.36 2.08 -
) (Medicmal Chemistrv-I1) )
— Pharmaceutical Chemistrv-1X 2,63 1.75 2.63 133 (.88 .75 1.75 1.75 1.75 (.88 2.63
C406 : _— .
(Pharmaceutical Analysis-I1) i
C407 Pharmacology-I1 2.13 .66 2.13 [.89 1.66 2.13 89 2.37 2.37 .89 2.61
C408 Project 2.83 1.66 1.83 1.83 2.50) 2.00 1.50 1.83 2.33 .33 2.83
Pharmaceulics-1X 2.25 2.25 3.00 2.50 - 1.00 - - 1.75 - -
C409 (Biopharmaceutics and
Pharmacokinetic) Laboratory
e Pharmaceutics-XI (Pharmaceutical 2.50 1.0 1.00 | .67 1.33 1.33 - - - - 1.67
C410 |
Technology-I1) Laboratory
"harmaceutical Chemistry-VII1 2.50 .25 2.50 2.50) - 2.50 - - .50 - 1.50)
C411 (Medicinal Chemistry-11)
|.aboratory | B 7
Pharmaceutical Chemistry-IX 3.00 2.00 3.00 2.33 1.00 2.00 2.00 2.00 2.00 .00 3.00
C412 (Pharmaceutical Analysis-11)
Laboratory |
C413 Pharmacology-II Laboratory 2.30 2.50 2.25 3.00 - 1.25 2.00 - 1.75 1.50 1.75
B. Pharm, Direct attainment (3
Max) 2.37643 | 1.95053 | 2.10318 | 2.04035 | 1.8394 | 1.89796 | 2.05664 2.00151 | 1.96058 | 1.9448 2.29533
B. Pharm, Direct attainment
{IDD%] | 79.2142 | 65.0177 | 70.1059 | 68.0115 | 61.3132 | 63.2654 68.5547 | 66.7172 | 65.3528 | 64.8268 76.511
B. Pharm, Direct attainment (80%) 63.3713 | 52.0142 | 56.0847 | 54.4092 | 49.0506 | 50.6123 54.8437 | 53.3737 | 52.2822 | 51.8614 | 61.2088
B. Pharm, Indirect attainment
(20%) |8 18 18 16 |8 |7 19 L 18 I8 19
Total attainment, % 8§1.57 70.01 74.08 70.41 67.05 67.61 73.84 T1.37 70.28 6Y.86 $0.21
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2015-16
Table:

Pﬂﬁnnﬂceuticsl Chéf;ﬂstry—' 2 : |
C101 (Organic Chemistry) A 1.56 | 1.17 | 0.78 |- - - - |- - -
Pharmaceutical Chemistry- 1.5 1.3
i —— I il sl R S R A e T I
Pharmaceutics-1(Dispensing and | 1.9 5 i |
C103 Hospital Pharmacy) ] 1.27 | 1.75 | 1.75 | - - - - |- - -
| seutics-1 : 2
C104 Pharmaceutics-11(General 2.4 2.00 | 2.00 | 1.60 |- ) ) ) i ) 1.8
| Pharmacy) * 0 ) | | 0
Pharmacology-I(Human 2.2 | .4 1.0
€10 Anatomy and Physiology) |2 981 | = L43 ||- 8 | - |4 |7 |7
2 ] P E 2
C106 | Pharmacognosy-I b 172 [258 |- |- 172 |18]25 ) |25
= 3 9 |8 8
C107 Mathematics ;'3 .67 | 1.25 | 2.09 | - - - - |- - -
| . 3.0 |, - [15 [ 22 2022 [2.0 [3.0
~ : 5
C108 Blﬂfngy 0 1.00 1.25 0 5 1.50 0 |s 0 0
. Pharmaceutical Chemistry- 2.9 o 1.9 (29
/ 201 |2 < " ; = =
i I(Organic Chemistry) Laboratory | I 221 | 291 1 194 4 |1
Pharmaceutical Chemistry- 7.0 | 7 | 7
C110 [I{(Inorganic Chemistry) . 2.00 | 1.25 | - - - - - ] - N
0 5 0
Laboratory , -
Pharmaceutics-I(Dispensing and | 3.0 "
CIL Hospital Pharmacy)Laboratory |0 | >V [ 275 | 275 |- |- |-
Pharmaceutics-11(General 2.6 , 2.2
— Pharmacy)Laboratory ) LA | 265 | 2:65 9 ) i




| Pharmacology-1 (Human ) 6 | 7 9
C113 Anatomy and Physiology) =5 2.28 | - 228 | - |- - = |- .
Laboratory ? : 3
, ) | 26 |, 26| 2.8 3.0
Cli4 Pharmacognosy-I Laboratory 0 2.00 | 2.00 |3.00 |- - 2.00 o |o - 0
. P X 1922 [1.9 |29
C115 Biology Laboratory 9 9 |4 9 9
Pharmaceutics-I11 (Unit |.6
€201 Operation-I) i -
Pharmaceutics-1V . | . |.6
: , i ) ) i ) )
€202 (Pharmaceutical Microbiology) [0 S0 | St ) B0 6
PhariseaitoeNE R i 2
203 Pharmaceutics-V Forensic 2.2 187 |- i i 2.0 516 1.8 (2.1 | )
Pharmacy | 5 1 7 |6
Pharmaceutical Chemistry-111 2.3 1.7 1.7119 | 1.9 (23
2 | 28 |2 _ &
(204 (Biochemistry) 3 | |28 | 214 I i 3 3 5
- Pharmaceutical Chemistry-IV 2.4 . 22 | 237 2.0 2.2 | 2.6
- : : ’ 51222 |- . = .
G285 (Physical Chemistry) ] e 2 5 | s 0
_ Pharmaceutical Chemistry-V 200 || oy 2.0
Gl (Pharmaceutical Analysis-I) 0 200 1.9 | LAY, | - i ) i 0 | -
| 1.6 z |.3 1.5 1.7
C207 Pharmacognosy-II | 129 | 075 | L2 | o= 9 - - 0 - S
C208 Computer Scicence . 229 |1 1.53 [ 1.53 |- - 2.03 ;’U - - -
, . . 1.5 | 1.6 | 2.5 2.5 |
C209 Environmental Studies 4 1.23 | 2.24 | (0.44 . | 0 . 0 0 0
| | Pharmaceutics- 5 | 6
C210 [V (Pharmaccutical 0' 2.00 | 1.00 [1.16 |- - - 6' - - -
- | Microbiology) Laboratory 4 | |
Pharmaceutical Chemistry-IIl 2.5 |, " - 2.1 25 |21 | 25 |25
| 235 | - .
el (Biochemistry) Laboratory 6 | 233|233 13 6 |3 6 |6
achEl oY (g
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Pharnmc.eul'iual Ch.ﬂmiglr}-'- 5 6 54 |30 55 >4 |28
C212 IV(Physical Chemistry) 2.00 | 240 |- , - -
- 0 0 0 0 0 0
Laboratory
Pharmaceutical Chemistry-V 50 2.0 75
C213 (Pharmaceutical Analysis-I) a -~ 12.60 | 1.00 | 1.0O | - - - - a - 5'
| Laboratory | |
C214 Pharmacognosy-I1 Laboratory 5,9 1.64 | - 2.28 Lll'ﬁ o .52 é_ﬁ - -
€215 | Computer Science Laboratory |- |3.00 [266 200 |- |- |266 |30]- |- |-
- . . = . e L ]
C301 Pharmaceutics-VI (Physical
Pharmacy)
Pharmaceutics-VII (Unit Zi
LA Operation-[I) 0
, Ims iCS- Josay 2. : .
C303 Pharnncayh;s VI (Dosage I 167 1167 1217 |- ) ) i 3. ) 1.0
Form Design) 6 | 3 0
Pharmaceut-[cal Chemlstry-'v'l |8 | g | 20016 114 |22
C304 (Heterocyclic Compounds and x 202|162 |223 |- . 2.23 1,7 |4
2 2 2 |2 2 3
Natural Products) B | |
, Pharmaceutical Chemistry-VII [.8 - i |1 1.5 09112 1.6
el (Medicinal Chemistry-I) I iad | LOR = 3 i | 7 )
€306 | Pharmacology-I 2 250 22 | 1,50 i 29
1armacology- 0 - 2.50 | - 5 S - |5 - 0
C307 Pharmaceutical Biotechnology [13'4 2.00 | 2.00 |2.60 |- - - - - - {;'8
| | ** 123 2.0 2.1 2.1
, 2 ) - . il “ -
C308 Pharmacognosy-III * ; 2.16 2.33 0 6 p
Pharmaceutics-VI(Physical 2.8 | S 2.8 2.8 |28
€309 Pharmacy) Laboratory I e8] | & |= i I ) | ! ]
Pharmaceutics-VII (Unit 2.9 2.5 2.9 2.7
29 : y. = 5 - -
€310 Operation-I1) Laboratory 4 4471 228 | 2.94 5 4 5
- of\Pharmaci2o
i i =i as
iversity)
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o Pharmaceutics-VIII (Dosage 3 |nar l5an - 2.7 ! 2.7 | 2.9
il Form Design) Laboratory 1 O 22 | 275 275 |- 5 | | 5 5
P]‘n_arn!u{ceutlfal Cihemrstr}f-VI] 26 29 1.8 20
C312 (Medicinal Chemistry-I) .60 | 1.80 | 2.80 | - - - .
, o 0 0 0 0
Laboratory
2.2 " . 2.0 2.2 2.0
C313 Pharmacology-11 Laboratory 5 2.25 | - 2.75 | - 0 200 |- s - 0
b, 2 :
C314 Pharmacognosy-IIl Laboratory 6’4 2.20 | - 2.40 | - ﬁ'ﬂ - - 6'2 - 3’2

) Pharmaceutics- % Tos !l T T
C401 IX(Biopharmaceutics and ' .75 [ 2.50 | 2.50 | - - - - .

. s 8 3 6
Pharmacokinetic)

, Pharmaceutics-X 1.8 1.8 | 1.6
CHi2 (Pharmaceutical Technology-1) | 3 k53 | 185 | E50 |- | | - 13 |6 |
C403 Pharmaceutics-X1 2.1 1086 | 0.86 | 1.67 [ 1.1 | 1.1 - : - - 1.1

- (Pharmaceutical Technology-IT) ! 4 1 4 | 4

: Pharmaceutics-X]1 | 1.6 1.8 12.0

Ca (Pharmaceutical Management) i sl ] 5 | i 4 |2 i
Pharmaceutical Chemistry-VIII 1.6 . 1.2 , 12 | 1.2 | 1.8

LAl | (Medicinal Chemistry-11) 0 L20 | 148 | 267" |- 0 1160 0 [0 0 )

, Pharmaceutical Chemistry-I1X 20 |, 0.7 | 1.4 414 (0.7 |20

] | | 0| 2. 2
Clo (Pharmaceutical Analysis-II) 9 akk |28 ) 239 0 [0 LAY 0 [0 0 19

: f 23 |, 1.6 | 2.1 23123 | 1.8 |25
. rmac V= ' 7
C407 Pharmacology-II | 1.64 | 2.11 | 1.87 4 | 1.87 4 |4 - g
S 2.8 ” 5 | 2.5 | 2.0 X 1.8 123 |13 (2.8
C408 | Project 3 |.66 | .83 | 1.83 0 0 1.50 3 |3 3 3
Pharmaceutics-IX 29 1.0 | 7
C409 (Biopharmaceutics and 5‘ 2.25 1 3.00 [ 2.50 |- {}. - - 'ii - -
Pharmacokinetic) Laboratory ) ]

| Pharmaceutu_:s-}{_l | | )5 | 13 113 16

C410 (Pharmaceutical Technology-II) 0 1.00 | 1.00 | 1.67 3 3 - . - - 7
Laboratory _
Frincipal
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"
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| Pharmaceutical Chemistry-VIII

(Medicinal Chemistry-11)
Laboratory

= =
|,_.|P|

Pharmaceutical Chemistry-IX
(Pharmaceutical Analysis-IT)
Laboratory

-

=

Pharmacology-II Laboratory

B. Pharm, Direct attainment (3

Max) |
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Program Outcomes & Course Outcomes

Course and PO Correlation Table

P ist Semcster Ind Semesicr Ird Semester dih Semuster
CP-40], CP-402, CP-403, MM-
CP=100, CP=102, [CP=201, CP-202, [CP-301, CP-302, CP-303, HE-301, HE- 4001, MM-A05, FM-104, FM-a04,
CP103, CP-104, |CP=203, CP-204, | 306, MM-301, MM-302, FM-301, FM-  |HR-404, IT-302, IT-403, [B-401,
CP-105, CP-106, [CP-205, CP-206, {302, IT-205, 1B-302, 1B-203, RM-100, |IB=403, MH-401, MH-401, RM-
PO1 |CP-107, CP-104 ‘UF-EW.. CP-208 |RM-302, MH-30, MH-303, 5T-3010 A1, RM-402
CP-440, CP-402, CP-407, M-
CH-101, CP-102, [CP-241, CP-20Z, |CP-301, CP-302, CP-303, HR-301, HR-  |400, MM-405, FM-404, Ph-4046,
CP-103, CP-104, (CP-203, CP-204, | 306 MM-301, MM-302, FM-301, FM-  (HR-404, IT-402, IT-4203, [B-401,
LT 1ES, P B, (CE-20% CP-206, (302 IT-208, [B-202, 1B-303, BM-101, 1B, BAH -0, MH-302, BA-
POZ |CP-107, CP-108 |CP-207 CP-208 |RM-302, MBH-301, MH-303, 8T-301 b1, Rn-402
Cr201, CP-202, |CP-301, CP-302, CP-203, HR-301, HR-
CP-101, CP-102, |CP-203, CP-2048, | 3G, MM-201, MM-32_ . IT-305, [H-  |[CP-403, MM-401, MM-205, HE-
CP- 1, CP-103%, |CPR-208, CP=206, |02, TH=363, BM=300, RM-302, MH-3010, (204, T4, TT-303, [B-a0], 18-
FOA [CP-107, CP-108 |CP-207, CP-20& |MH-303, §T-30] 203, WH-402, RM0], B4
CP-401, CP-402 CP-403, MM-
CP-1nl, CP-102, |[CP-201, CP-202, [CP-301, CP-203, CP-303, HE-301, HR- |401, MM-$05, FM-404, FM-406,
CP=1013, CP-104, |CP-203, CF-204, [306, MM-300, MM-302, FM-301, FM- HE-H, TT=4E2, IT=403, 1B-401,
CP=105, CP=106G, L'P-]I:IS,CFJI}&. 102, IT-3405, [B-302, IB-303, RM-301, 1H-403, Ml‘l-ll:llI WH=-402. M-
POd [CP-107, CP-108 |CP-207, CP-208 R.'M-]ﬂz, HH-jﬂl, MH-303 5T-34010 4001, BM-402
CP-401, CP-A02, CP-403, hb-
CP-10L, CP-102, [CP-2010, CP-202, |CP-30], CP-302, CP-303, HE-301, HR- (401, MM-$09, FM-Si, Fi-30,
Cr-103, CP-104, [CP-203, CP-204, | 306, MB-301, MA-302, FM-301, F&-  [HR-04, IT-H2 17403, [B-401,
CP-108, CP-106, |[CP-205, CP-206, | 302, IT-205, TB-3062, 18-303, RM-301, IB-403, MH-401, MH-402, RM-
POS [CP-107, CP-108 |OP-207, CP-208 | RM-302, MH-301, MH-303, §T-20] 41, BM-402
CP=102, CP=104, [CR-20], CT=202,
Ch-104, | CF-  CR=204, CP- CP=aih], Fhi=-404, Fhd-80¢, HR-
Ik, CP-107, CP-1 205, CP-206, CP- |CPF-303, FAM-301, FM-302, IT-308, EM- (404, 1T-402, [T-403, [B-401, .
PO | 10 207, CP-208 A0, M-, MH-30Y, ST-10] RAH-401
Cr=a0], CP=02, CP=-403, M=
CP=1 0], =102, [CP=2401, CP-202, |Cr-300, CP-302; LT-H“!, HR=-300, HR= (4600, BAM-1005, FM=104, Fivi=0i,
CI-103, CP-104, |, CR204, CP- [ 506, MM-301, MM-302, FM-301, FM-  |HR-$04, 1T-$02, [T-403, [B-401,
CP= s, =107, | 2605, CP=206, CP= | Wi, IT-305, TB-307, TH-303, KM-30], IB=403, MH-401, MH-40I, BM-
FOT |CP-108 207, CP-208 REM-202, MH-30], MH-303, 57T-301 401, RM-402

Attainment of Program Outcomes

Dieseribe the assessment tools and processes used to gather the data upon which the
evaluation of Program Outcome is based

Attamment of program cutcome has been assessed through direct and indirect assessment. For
} each question from assignment/Case Study and sessional test, Percentage of students getting
more than everall average marks provides Course Cutcome.
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Program Outcomes & Course Outeomes

Course and PO Cormrelation Table
Pk | Isi Semesier 2o Semesier Jrd Semester dth Semester
CP=201, CP=-40Z, CP-403, MM-
CP-101, CP-102, |CP-201, CP-202, [CP-20], CP-202, CP303, MR-, HRE-  [40], MM-405, FM-404, Fy]-406,
CP-103, CP-104, |CP-203, CP-204, | 306, MM-500, MM-302, FM-301, FM=  [HE=404, 1T-902, TT-303%, 18-401,
C'P- 105, CP-106, [CP-205, CP-206, |202, TT-345, [B-302, TB-303, RM-301, 1B-403, MH-401, MH-402, RM-
PO [CP-107, CP-108 |CP-207, CP-208 |[RM-302, MH-301, MH-203, ST-341 401, RM-4032
CP=-401, CP=<I02, CP-d03, MM-
CP-101, CP-102, |CP-201, Ci-303, [CP-301, CP-303, CP-30F, HR-3010, HE- [0, WM-405, Fii-404, FM-406,
CP=103, CP-104, |[CP-203, 204, | 306, MM-300, MM-302, FM-301, P [HR-404, 1T-402, [T-40%, 18-401,
CP-105, CP-106, |CP-205, CP-206, {302, 71305, [B-302, [B-303, RM-301, 1R-207, ME-L00, MH-202, BM-
P2 CP=107, CP=108 (pCP=207, CPF-208 |EM-302, MH=301, MH-303, 5T-30] 4, EM-=-402
CR-201, CP-202, |CP-301, CP-302, CP-30%, HR-301, HE-
CP- 101, CP-102, |CP-203, CP-204, [306, MM-301, MM-302, |, IT-305 IB- |CP-403, MM-301, MM-403, HR-
CP- 04, CT- 105, |CP-205, CP-206, |302 [B-303, RM-301, RM-307, MH-301, 404, IT-402, IT-403, 1B-401, [8-
POY [CP-107, CP-108 [CP-207, CI-208 | MH-303, §T-300 403, MH-A02, RM-101, RM=W17
FCP=Eb], CP=HE P03, M-
CP- 101, Ch-f02, |CP-201, CP-20Z, |[CP-30], CP-303, CP-303, HR-301. HE= 40, MM-205, FA-304, Fh-304,
Ci- (03, CP-104, |CP-203, CP-204, |06, Md=-301, MM-302, FM-301, FM-  [HE-$04, IT-802 1IT-203, [B-401],
CP- 104, CP-10G, [CP-205, CP=206, | M2, 1TT=305, [H-302, TH=-3173, R=311, TA=tF5, BAH <30, PAH -3, B-
PO [OP-07, CP-108 [CP-207, CP-208  [RM-302, MH-301, MH-303, 5T-301 431, RM-402
CP=ddd |, CP=-A02, CP-400, M-
CP=101, CP-102, [CP-201, CP-202, |CP-301, CP-2032, OF-303, HE-300, HE- [0, MM-405, FM-404, Fy-4046,
CP- 103, CP-104, |CP-203, CP-204, (106, MM-301, MM-302, FM-30], FM- | HR-$0M, 1T-402, IT-W3, [B-401,
CP-105, CP-106, |CP-205, CP=204, | 102, 1T-305, [B-302, [B-303, BM-=301, TB=403, ME-=40), MI-402, B0 -
POS [CP-107, CP-108 |CP-307, CP-208 | RM-202, MH-301, MH-333, 8T-3401 401, RM-403
CP-102, CP-103, [CP-200, CF-202,
-1, , CP= LCP-204, O CP=40 1, Fai-40, Fivl-44m. HE-
1, O 107, CP. [ 205, CP-206, CP- [CP-303, Fh-301, FM-302, IT-305, RM- 404, IT-H02, I'T-403, [B-401, ,
POG 108 207, Cp-20 100, RM-302, MH-303, 85T-301 BH-401
CP=401], TP, CP-405, MM~
CP-108, CP-102, |CP-20), CP-202, | CP-30], CP=307, CP-303, HE-301, HE- 4200, MM=b05, FM-40d4, FMi-206,
CP- 103, CF- 04, |, CF-204, C1°- A0, MA-301, MR-302, FM-A01, FM-  [HR=$04, IT-452, FT-$03, 13-40],
CP= 106, U107, 208, Cr-206, CP- | 302, IT-3005, [B-302, 18-303, BM-31, 1HE-4018, MH-S01, MH-202. BA-
PO7 |CP-108 207, CP-20K RM-302, MH-301, MH-303, 5T-301 401, RM-402

Attainment of Program Outcomes

Describe the sssessment tools and processes used to gather the data upon which the
evaluation of Program Outcome is based

Antmmment of progrum outcome has been assessed through direct and indirect assessmenl. For

each question from assignment/Case Study and sessional test, Percentage of students getting

more than overall average marks provides Course Outcome.
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Figurel Assessment Tools and Processes for evaluation of Program Outcomes

The co-relation of each Program Outcome with Course Outcome has been tabulated in the table
3.3. On the basis of the co-relation between the POs & the COs and the value of CO attained,
the direct assessment of PO has been made, The 1arget leve! for each PO has been set to 60 %,
If the target level has not been achieved, then the program has been put for an action plan to
achieve the target in the subsequent years.

However, for the Indirect Assessment of POs has been caleulated on the basis of Employer
Survey and the Alumm Survey. Table below shows the type of assessment tool, assessment
criteria, dota cellection frequency, responsible entity and mapped PO for assessment processcs.
The wenghtage for direct and indirect assessmenis for POs has been considered as B0:20

respectively.
Assessment Tools, Criteria & Data Collection frequency for Program Outcomes

Data

Assessment | Assessment Responsible | Mapped
Toal Tesl Assessment Criteria ;:nlluﬂn Entity PO
requency
Average Marks "
: Course Obtained in Intermal | Once every s .Iuriﬂﬂl}'ﬁll All POs
Direct Committee of
Performance and External semester s
Examination I
Exuployes Level of achisvemeani Quce-overy H.Iun:!ni All POs
i Survey year Committes
I Alumm Once eve Alumni
Level of achievement g . All POs
Survey year Commities

“3.1.2. POs attainment levels (35)

Table 3.3 FOs Attainment




Co Course Ouleome FOL |PO2  (PO3 |PO4 [POS (PO [MOT
CP-101 |Prineiples and Practices of Munagenent 23 BE [ 15| 23 | 18] 25 ] 2%
CPi? | Manaperial Economiey 2 X 1 i 1 25
CP-103 |Business Envircnment 3 | 23 254 2 | 1 | 28
CP-104 | Accounting for Managers i =8 108 | 31 I3 P i
CP-10F | Business Communication | 1 i i 1 15| 3
CP- 106 | Quantitative Technigques for Desisinn Making | L i | 28 | £33 23
CP-107 | Computer Applications in Management 13 23 | 1% | 3 33| L5 | 23
CP-108 | lndusinal Research Preseviation ™ 3 3 13 | 2.8 2 25| 28
CP-201 | Marketing Management 11 T3 0105 |35 | 231 1.5 | 1%
CP-202 | Operaiions Research z i | | s | bE | &3
CP-20% | Business Research Methododngy 2 i I i 2 | o 28
CP-204 | Organzeaiional Behavior 1.5 I8 23 | 23| 25| 15| 25
CP-205 | Financial Management L5 i 03 | 23| 23| 0% | 2%
CP-206 | Human Resource Management i I 3 3 3 | 18] 3
CP-207 | Production & Opermtions Management 3 3 2 1323|2805 | 2%
CP-208 | Inchasiria] Research Presentobios® 1 i IE| 28] 2 | 25| 24
CP-301 [ Simstegae Mansgeineni 3 28 |23 | 2R | 15 | 25 E|
CP-302 | Advance Busines Research Methods i L] I 2z | i
CP-308 | Industral Behoviour 18 2 g | 3 5] 1 i
HR=301 Hnuinmn:ul'ln-dulml Relations 3 i 1 2 i i
HR-106 | Human Resource Development 3 I | 2 3 1
BN | Consumer Behavior i | 3 2 3 E
MANE-302 | Product & Hrand Management 5 L 1 i 1 k]
Fyl-31 | Manogement of Financial Institutions & Services 15 21 28 | 23 1
FM-300 | Secarity Analysis and Portfolio Manngement 2 3 3 1 3
IT-300  |Electrome Commarcs 2 23 L3 | 33| 23 3
IT-305  |Applied IT Management- | 13 2 13} 2 1H 3
[B-302 |Imternstional Trode 3 i I a I 28
[B-203 | Intermstional erk:ﬁui i | I 3 ] 3
RM-101 | Rewsil Manageine i ] 23 |15 | 29| 1LB:] 3
Ba-302 |Yisual Merr.l:.lﬂ'ull:inﬁ i 3 | a i 1.8
MH-301 | Manpgement of Melical and Heshih Services 2 | | 3 3 2.4
MH-303 |Communication for Hospetal MmuEr: 1.8 1 1B | %5 | I8 i 1
T-300  |Summer Tanning % 25 | 2& kR ¥R 3 i
CP-401  |Entrepreneunship Development 3 3 3. 25| 15| 28
CP-diid | Buanees Law 1 | 3 1 oE | 1.8
CP=41  |Final Research Repor i 3 e 2 S [ BT T | 3
MM-a0] | Directand BE-marketing 3 2z I A 18 1.3
MB-205 |Advance Morketing Strategies ik 3 03 | x5 | 2% L]
FM-404  [Foreign Exchange Monageiment 25 3 = | 2 3
Fhi-406 |Buuness Ansbyis and evoluntion 15 3 24| 25 3
HR=4(  |Manpower Planning and Troining & Cevelopmem ] | 15| 2 ] L5 3
HR-405 |Performance Management 1.3 1 13| 2 |23 | 1] 3
[T-402  |Dambese Destign and Manapement ZE ¥ LA IE ] s 13 ] 2
[Tdid  |System Anabysic & Design 2 2 I 2 LB | 1.5 | 25




[B-401 |Export lmport Documentation & Procedures 1% ER |05 2B | K5 | 15] 25
iB-403 | Cross-Culurol & Global Human Resource Munngeoment 1H 2 2 ZE | LB | I8 ] 3
MH-401 | Patlent Carc Services 15 | 23 15|28 2 | 28
MH-402 | Hospital Managesnent and Law 3 |os|i1s{as5]as]28] 3
EM-201 |Curiomer R-:ﬂu-riunahip Manzgement 3 R 3 3 L
REM-402 [Mon-Siore Retatling 3 r= 3 r 3
248 | x2¥ | LS |41 | 2.05) LTT] LTS

POs Adtalnment Level

Each Course has been divided into 4 Course Outcomes and each course outcome has been

further mapped with all Program Outcomes, on the basis of Low (1), Medium (2} and High (3)

levels of relations. The average of COs level of relation with the POs provides the relation of

POs with the different courses covered during the MBA program and abulated in the table 3.

The PO Attainment Level is also been calculated by taking average of each PO,

Program Outcomes Attainment for MBA Program

% Aftaimiment

100

o1

By PO TR Ll

iy

Prograem Outcomes

Figure? Program Outcomes Anainment for MBA Program (Session 2016-2017)

The graph shows in fgure 2 the commutative result of Direct and Indirect Attainment of
Program Outcomes. After detailed analysis of COs and POs it has been found that POs Achieve
the level of 60%.

Course Outcomes (510)

Drescribe the assessiment tools and processes used to gather the data upon which the evaluation

of Course Cmiicome is based




The evaluation for course outcomes 15 based on end semester and internal examnations, To
measure the outcomes the intemal examinations, assignments; case=studies and sessionals were
twken into consideration. For each course, the Course outcomes have been defined and co-
relation fevel (1: Low, 2: Medium, 3: High) for each course ovtcome has also been defined
with all the described POs. The evaluation of theory classes, Practical classes, and Project

works are basis on the following critenion.

» Thecriterion to measure the Course Outcomes for Internal Asscssment (this compriscs
of Sessional Exam and Assignment/Case-Stody ) is the percentage of smdents aiains
more than the overall average marks (the overall average marks is the average marks
obiained by all the students in all subjects during the semester).

= Similarly, External Assessment is also the percentage ol number of students, who have

obtained more than or equal to the overall average marks in end semester examination,

» Further, it has been decided thal the course vutcome for cach course 13 having 40%
weightage for Internal and 60% weightage for end semester examination

o Course OQutcome Anamment level for the current academic year is 60%4.

Record the attninment of Course ODutcomes of all courses with respect to set giiginment
levels

As per the described process a detailed format has been designed o access the commutative
effect of internal and external assessment for each course as shown in figure 3. The Course
Outcomes attainment has been calculated on the basis of the intermal marks and external marks,
The percentage of swdents obiaining more than the university average marks has been
calculated for all individual COs related to the course.
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Figure 3 Format to Caleulate Course Culcomes for one Course

However the assessment criteria for few of the less scoring subject has been considered as 55%
marks. Few of the subjects could not achieve thie target level of the CO attainment i.e. 60% are
marked gray in the table and place for action plan o attain the target in subsequent years. On
the basis of these tools the following observation has been made for COs Attainment

Record of COs Attainment
il

i Caurse (hutcome Altalnment
CP-101,1 |Compare and conirast the various ﬂmug_hiunfrmnasm:m Iﬁ,:ﬂ
CP-100.2 |Mhestrate the various prmnry mansgement fascians 3
CP-1001.3 | To evaluate leadership styles i mli.clp-nll.- the consequences of each leadership sryle ARR4
CP-101.4 |To analyze the vanous dimensions and technigues of controd, T
CP-101 | Principles and Practices of Management o 4874
CP-102.1_|Understanding of Demand determinent of the marke - SR89-
CP-102.2 |Understanding of Production concepis ARAT
CP-1023 |Understinding of the different market structire 1.6 2
CP-1024 |Understanding of differst concept of national Income and monnory & fiscal Policies .59
CP-107 | Mansgerisl Economics 5856
CP-103.1 [Understanding the effect of government policies on husiness snvironment Thata
CP-1032 |To wspeel the conbrast a.mm.g_lh: v coonomic neforms of ithe country, 71 .8l




CPo03.3 [ To conmrued the inferest of Internatsonal buzineds amonyg the stadents. 71.08
CP-103.4 | To define tlve current Indian economic scenano and i1s pnplications in business. T198
CP-103  |Business Environment 7187
Develop an awareness and understanding of the accounting process and fundarsenial
CP-104.1 |[accounting principkes 62 (i
Dievelap ability far decirmn making and analvtical skills m the context 6f financial
CP-104.2 |analysis 6.1l
CPI043 |To develop nnd inculeate the finencial decision making competense (7 49
CP-104.4 [ Te extend the ability 1o apply cost control technigue from industrial perception 249
CP-104  [Accounting for Managers ni.z9
CP-105.1 |To have on umlerstanding of basics of dommunication H8 12
CP-105.2 [Abiliy o wriie business leliers 6818
CP-105.3 | T lewrn the are of interviews and presentations AH Hé
Understand abouat the human Chealities like sititude, motivation, leadership and beans
CP-105.4 |work 10 work efficiently in the organization 6H Bh
CP-105 | Business Commiunication nH.51
CP-106.1 |Select the approprinie stitistical method for solving practical problems, w
CP106.2 |Develop skills among the students in analysing data. 3971
Undersianding and compering varions statistics] parameters o wlve the isness .
CP-106.3 |problems a5
CP-106 4 [To construct the anderstanding of the basic statistical concept 4081
CP-1 | Qamantiative Technlgues for Declsbon Making FUSEY
Underssand the meaning and busics of Dat, Information, Knowledge and impotence of ]
CP-107.1 [T i mansgement. L=
CP-107.2 |Undersiand the mesning snd basic components of o computer system, ﬂﬁ
CP-107.3 | To understand Hurdware and Software components of compater syiem 4RST
Cr-107.4 [Choose and n.|1|_:||5,r the varong uwti,q::tl.uru of IT used in Business “ﬂ i
CP-107  |Computer Applications in Management 4BAR
CP-104.1 | Apphention of the theoretica] concept in the Tusiness. K530
CP108,2 | To determine the imporfance of research in the business world K555
CP-108.3 | Development of the practicn] and appled skills required i the indesiny RS 65
CP108.4 | Bullding presentetion skifls among stadents. B5.65
CP-108 | Indestrial Research Presenintion® HL62
UP-200.1 |To demonstrate the concepts of marketing with its rule in business and socicty 3403
CP-200.2 [To annlyze markcting sirmbegics based on products sml prce. 5189
CP-200.3 |To compare various types of disribiution chuels §446
CP-201 4 |Provide overview of the Indian Service sector 55096
CP-201 | Marketing Mansgement E4T6
CP-202,1 |Undersiand the methods of linear program problems. 1736
CP-201.2 |Undersiand shoul trunsportation mesdels and their applications 3517
CPE-0E Y | Undersiand aboul the oole for decision I:Iﬂh‘lgh}'ﬂlﬂlﬂ'ﬂ'll mnovatTee et ods j!,ﬂ:
CP202.4 | Abiliny to solve the problems using graphical methods ARES
CP-202 |Operations Research 37ET
CP-200.1 [Abiliny to sentify the aren of rescarch and their applications 35T
CP-203.2 | Ability to develop hypoihesas and thesr testing 1454
CP-208.3 [Understand various methods about the dats anabysis 3743

CI-203.4

Enhance the skill of repor 1.1.11|."q:|E|' presentation

—_ar30




CP-200  |Business Research Methodology 3631
CP-204,1 |To discuss the developments in the ficld of organizational behaviowr Bid.13
To demonsirate concepiual Understanding of leaming, perception ond motivation m
CP-2iM,2 |organizational behaviour 624
To explain group dysnmics and 15 impact on group intraduce multiple conflict models
CP-204 3 |and well known conflict resolution lools 400
Ta demonsteste Organirational Dynamics and complevities faced by contemporary amd
CP-2 .4 [how caliure and stregs wffect mdividuals a5 well as organisation Bl
CP2d (Organisativon] Behavior 61T
CP-205.1 Tu?l;lﬁ'pl‘ﬂ the tosls, technlgues and signiflicone of fnmmeial ssatemenn snalysis, 4549
U205, [To apply the cagatal biusdgeling techaigues in industrial pracises. 45.04
CP-205.3 |To annlyse the cost and value of different finencial instremcsts. 46,57
CP-205.4 |To cribieally evahiate the impsct of sppropontion practice on the wealth of industry, 47 .40
CP-205  |Finsncisl Mansgement FTHES
CP-206.1 |Understanding shout human resource planming and its bechniques. S802
CP-206_2 |Toe gel an msight inko various seurces of recraibtment. 247
CP-2063 |Understanding sbout the variaus truning methods for employees. 5898
CP-206.4 |[To get sn mssght of the variows policies and practicss of HIEM 5949
CP-206 | Human Resource Mansgement Eﬁi
CP-207.1 |[To understand the production functon in designing of products and services ___ﬁﬂ'[r"
CP-207.2 |To familanze wiih the different cost effective strategy in production process ﬂ:u
To determine the production capacity required by an orgnnization io meet out the ¥
CP-207.3 |demand !g‘.l-l-
CP-207.4 |To sware about the lools implement in operations management 4517
CP-207 |Production & Operations Management o 097
CP-208.1 | Applications of the theoretical concepts in the basiness, Iy
CP-208.2 |To determuie the imponance of reacarch m the business world, TH02
CP-208.3 |Developinent of the practical und spphied skills required in the industry, 71037
CP-208 4 |Building presentution skills T tliilenis, FERE
CP-208 | lodestrisl Rescarch Presentation® TL.74
CP-300.1 |To intmdues with the main concepis and througl processes in sirdtegic eLanagernent. 45 68
CP-301.2 |11 akso helps in learring to formulate organizstional vison, mission, geals and values m
CP-301.3 |Analyze develop and establish organizational priorities. 474%
Ciranl 4 [The cooree d.l!l'l."l.'lFl'l. l'l:'.Il:E-: awareness and siTRtegy wkills, M
CP-300  |Sirategic Management AR
CP-302.1 |Underssand lhT-huinu of SPSS stustical software (o salve the managerial problems H156
CPr-302.2 |Undersinnd the baxzics of AMOS statistical sofiware to solve the mmqfﬁil prablems B23%
CT302 3 |Undesstand the basics of Econometrics methods R4k
CP-302.4 |Undersmand the basics of EXCEL satistical software 1o solve the managerial proflems B2 30
CP-302 | Advance Business Rescarch Methiods R14n
To mnderstand the basics of Industrial Behaviour, corsomer behaviowr and beman
CT-3(, | |resource management 6%.R3
CP=303,2 [To know the basics of Neuron-#conomics [
CP-303.3 | To understand technology management A0 A
CP-303.4 | To kmow ia desadl aboul managerinl ethics B Bl
CP-3M3  |Indostrial Behoyiour . T




MIM-

.1 Srucdems will b able 1o learn what they have suilied in class in relation 10 the real world IS
MM- To identify and undérstand the payehbolagizal faciors the affect consumer huying T
1.2 dhevistons. 36,35
hkd- To undersiand theories of consumer behaviour including perception and learming, e
13 | motivation and values, festyles o 3679
M- Tu define the conception of consumer behaviour und reveal it's imporiance i the condexi i
3014 |of marketing M9
MM-301 |Consumer Behavior 3657
Mib- T ko the different svenues of invystment und overview ol money marke i
3nxi instrumenis. 045
b4
k2 T Krizw the differeet types of analysis and sclextion tochnigees 29.65
MM- '
3023 |To explain the different types of models of valustion of equity. 3044
ﬂ!:-l To kmow the coneepl of portfolio and verious models. .]I.ﬂ
MM-302 |Product & Brand Management 1004
Fh-30. 1 [ Undesstand the Mnancial sysem end rale of RBI H2.61
Fil-301,2 | Uinderstans the importance of Capital Adequacy nomms H2.24
EM-301.3 [ To have an indepth study of Credit ating . Plastic Moncy and Venture capital K279
FM-301 .4 | To understand the imporance of insirmace contract and Mufus| find wuri.n!* §2.79
FM-MH  Management of Financial Institutions & Serviees B1.61
FM302 .| |Understand the concept of investment , Btk and Retumn £5.21
FAE-302.2 | To have an indepth sludy of secunly Analysia 521
FM-302.3 [ To have o detailed knowledge abouwt Valoation of Equity and Bonds B4
FM-02.4 | Understand abowt portfolio manngement strategics sl Evaluntion fid .48
FM-30T | Security Analysis and Portfolio Management fi-d B5
HR-300.1 | To understand the HRM and industrial relation 519
HE-301.2 | To have en in-deplﬂlmﬂ;,ru!' Thiscipline, Hl.-gmi.ﬂ.inn. & Empowerment ﬁ.l_ﬂ'ﬁ
HE-300.3 |To discuss various development programme, 567
HE-3004 |To understand Industrial Legslations 167
HE-301  [Maonpgement of Industrisl Helations 517R
HE-304.1 | Te know about Modem comcepis of Hiuman Resources Gl 1%
HR-306.2 | Unfersunding the Team Bullding asd HR. inerventions .15
HR-306,3 | To gel aware key resources of Troning & Development Prog. for HR 67.26
HR-306.4 [T get aware key rescurces abous various approaches to improve quality of work life. 87.26
HR-304  |Human Resoarce Development 7.0
IT-300,1  |Describe the infrastructare for e-commeroe, T, 03
IT-3012 |Analyze the imspoct of e-commerce on busbness models and sruusgy 7.0
[T-301.1 |assess ebeciromic payment systenis. TR0
IT-3014 |discuss the sedurity meoes and methads. T8.00
IT-301 | Electronic Commeres 77.00
Develop an awareness end understanding of the Information system and knowledge
IT-3351  |eboot IT organizason, 50.00
To provide decision making skills 10 the stodents in the context of [T Business
IT-3052 |applications 8000
IT-305.% |Understanid and apply the counie concept 0 anatyse the business matiagement decisions. B0.00




IT-305 4 |To help the sudests in copverting ihe theoretical knowledge in @ practicsl way E0.00
17-305 | Applied 1T Management- | EDb0
[B-32. 1 |To mske aboul natonnl income and global wrade thearies 65,40
[B-222 [To make aware about implications for Economic policsss globally B5.00
IB-3023 |Kole of E-commerce in IT 6540
[B.302.4 |Awarensss about buziness risks and bamers of global level 65 0101
IB-302 Intermatiocnal Trade w8
The stndents understand the concept of international marketing & varous fciors te be
1B-3011 |considered to expand the business to odlver countries. 6.5.00)
The studenis undersiands the mponance of research & opportunity analysis & leams o
1B-3032 | formulale the strolegies a8 per s analygis. 5, O
The students lsarn about various sirategses to be adopied by the company to enter in
IB-303,3 |odher connt 65 W
The students leam about variouws priving sirategies-on mtemational froat & dissmbution
1B-3034 faysiem. #5.04)
TB-103 International Marketing 5.}
Ed-301.1 | Enabie leamer undemstand the concept off Retail, 3.0
BM-300.2 | Compars and comerast raditional retxllers and catsgory spocialing A7
E}-301 3 | Describe hosw the consumers” decision process affects retailers '-ﬂfﬂ_
RM-301.4 | Develop a retail strategy thai appeals o a specific target market 50,00
RM-301 |Retail Management 4850
BM-303. 1 |Ensble hearmer understand the concept of visval merchandising 40,00
RM-302.2 | Evaluate the effectiveness of merchandising decsions in the retail indusiry. 40,00
h4-302.3 | The leamer will be able to anslyse the current rend m the industry, -[U;H
EM-302.4 [The progrum will emable them o understnd the process of merchendise selection. 4000
RM-302 | Visual Merchandizing 4000
Ssudents wall be able o doserdw basic concepts of sconomies and e spplicalion in ="
MH-301. | |Health care. 46.67
MH-300.2 [T hove o detuiled knavwledae abowi Demand, cost enalysis ond various markel struciure, 46.67
This will help shudenis lo understand various lnancial theory, trends in healtheare and Al
MH-301 3 |impuci of Globaleation 46,67
MH=300.4 | To understand contribution of heshh cire and analyse the issues of it, 46,67
MUE-301 |Manspement of Medieal snd Heslth Services 66T
MEL-HGE 1 | To prepase them in managing hospital and heslih care fecilities. B &7
To have o detailed knowledpe abowt the structere and interdependence of healih care
MH-303.2 | elemznis. b&_67
To wisderstand mansgement of financhl reeonds and prepere budigen and understand the
MH-203.3 | major concepis of marketing of hospitals. .67
T understand importapge of organising and comralling healt services and commueniny
MH-1035.4 | healih care, b 67
MH-203 | Clommunication for Hospital Managers .67
Weden the stident's perspective by providing an exposure to real lile argantzational and
ST-301.1 {environmental siiaafions. TH.00
§T-301.2 |Apply L-nnwlui,!f ancl techndoques learnt in the fiest year 1o real business [ruh[-:rm:... TH.E2
Ciiv'e insight tnto the working of the real organisations by giving deeper understanding in
8T-301.3 |specific finctional area. T8.99
ST-101.4 JHelps the stodents in cxploring career opponuniies in thetr arca of inierest, TR0
BT=301  [Swmmer Training 78,92




CP-401.1 |To discover the business oppartunity that fits the indivadual needs. o), 54
CP-401.2 |To examine the factors effecting entrepreneurs ie developing business, .75
CP-401.3 |To find the atiractive market that con be reached economically, Si.46
CP-401.4 |To examing the rels of poyernent Wwentives b ruendag the business, Sh46
CP-40]  |Eatreprencurship Development o 51.13
CP-402.1 |Understand contmet Act, 1872 9701
(CP-402.2 |To expluin sales of Goods Act, 1930 and Negotisble Instrument Act, 1381 3701
To apply the rules and rights under Consumer Protection Act and overview of
CP-402.1 |Parinership 97,01
CP-4EL4 | T outhioe compames Act, 1932 since s inception fill winding up 36.93
CP-402 | Basiness Law 96,99
CP-403.1 [Application of theoretical concepts m research, 5154
CP-403.2 |To determine the importance of research in business world. Ly
CP-A03.3 |To develop practical and applied skills required in the indwstre, 5391
To eonccimise 1he knowledge of conductng rescarch and relee s impsirance in mnking .
CP-403.4 |caroer. 5391
CP-40  |Final Research Repori 5337
hIbA- {
400l Explain how e-marketing can ease the business operations 355
-:EITI To owtlme the ethicol and global issees related o e-marketing. 1552
M-
4003 [Toexpliin the various elements of dicect masketing and its applications. 16,38
LT'JTQ- Illusiraiz the importance of markebing canipaigns in improviag customer relutronship, 1638
MM-481 |Direct und E-marketing 1585
MM- k
4051 To undersiand work proctices and theones apoled m marketng, 954
M-
4052 Tis compare and contrast difTerent marketing siraiepies 1065
M- T distinguish between the Busingss o Tusiness and Business (e Custemer market :
4053 mieskanism 1512
MM- IS
S0%4 To omtline the rale and relevance of contemporary marketing environment, 1831
MM-485 | Advance Marketing Strategics ECET
FM-44. | | To understand the mechanism of foreign exchange madkets along with is plavers 7570
FM-404.2 | To demanstrate the faciors rupau.:l'hh:-l‘ur m|u.l.i]l'ljr in exchange rate 75.10
Disclosure about e varioss kinds of raks mvolved i the forex and instruamnents
FhI-404.3 |availslle for hedying the sume 1588
To wdentify the role of apex bodics and regulabory bodies helps to mitigate the exposure
Exi-404.4 |in forex market 7585
FA-404  |Foreign Exchange Vonagement 74.79
FM-406.1 | To tnterpret hands on expericace in valustion especinlly ueng financial analysis S8R5
Fhi-406.2 [Tir sdemtify the various approsches used for valustion for financial gaiements S0R5
' To bidendify the relationship between the financial performance and morket capitalizanm
FRA-406.3 |of o company SOAT
To give an exposure of advaneed features of Excel and how could it be used in fingncial
FA-4A.4 [modeling 50.67
FM-406 | Basiness Analysis and evaluation - 50.76




HR-404.1

To vndergtand the Hamen Resounce Flanning amd the process of selsaction,

38,00

HR-404.2 [ The descriptions about the traming needs, process and rle i the arganisation 16

HR-404.3 | To define objectives of lesson planning and leaming processes 3840

HR-404.4 | To understand the Trnning methods, Techniques with their applications 5540

IR=44  |Manpower Planning sod Training & Development SR8
T umderstand the Performance muagement and Performance Appraizal m

HR-404_| |Organisstion, SRAG
Understang the performance pignagement system with its resulis, behevior and o

HRE-404_2 | improvement 364
Tao eutline the reward based performance system and term based performance

HE-203.3 |Management SE.40
Ta explain the cultore based, measurement based, leadership based, competency based i

HE-405 4 |performance management 5816

Hi-405  |Performance Management 58.40

IT-402.1 |Expluin the concepts of darabase management systems b 57
Uniderstenaling ahoul det bow database management sysiems informatson is utifioed in

IT-402.2  [business, (.67
Demisnstrate SQL programming skills o solve common business problims and web

IT-4023  |development iechnigues. 3, BT
Analyse how different control techmigues and recovery system in the eaviroument can

IT-4024 faffect the business Bl (57

T-402  |Database Besign and Management hb&T
Lnderstand the concepts of system onalysis pnd design and bow it will affect new

=403 [lusiness. hi A7

IT=40%7  |Degeribe fhe principles und technigues of the SAD. flih7

IT-403.3 | Define the concept of ibe sysiem modeling and discuss the aycle pbase. 66.67

IT-43.4 | Anlyse Information sysems and Dats Models. 57

IT=-403  [System Analysis & Design (1% )
To understznid obout the regulatory franewark, sxport prelimianes, Infernational ,

B401.1 |controcts, ALGT
To practice the various payment instruments and financing methods imvolved m o

TH-401.2 |internasional rade. 4667
To discover about the variows risks of business mvolved, foreign exchange regulation

[B-401.3 |ond the documentation requited 1o avail export incentive, A6ART
To slentify the various options of tmnsportaten that can be applicd m micmational

[B-401.4  |erade, A66T

IB-401 Export lmpart Decumentation & Procedures  JEET
To desonstrate management philosophy regardmg imternatienal involvement on

[B-407.1 |mnarketng function. 5667
Ta identify the cross-caltural fundamentals & their ability to inferact effectively with

IB-401.2 le of different culiures. 6667
To memorize varioes eross cilturnl backgrounds alsmg with the rivierciltaral

IB-4013.3 . |communication. B6.6T
Ta discover abaut the role of human resounce managemsent incleding the challenges thw

IB-482.4 |it can face in intemnticnal firms 6T

TR=4}  |Cross- Colteral & Global Humas Resoarce Management 6667

MH-401.1 [Understiund about Nursing Service Managemen Bi00

MAR=d 2 [ Classify the supporive services o Health Issaes B0

MH-401 3 | Apply the waste management process with the policies and procedures B0

MH-401 4 | Define the public policies absan Health,

Rk




MH-40] | Patical Care Service M
MH-402. | |Understand abeut Regulatory framework and bodies of Hospital 71,00
MH=4102.2 |Understand shoid Besponsibility and Liability of Hospital nﬁ
W41 .’-Iﬂlmtﬁr ahowt rght & responsibility of Patians 77.00
MET=402 .4 1l]|1dr:r.-|1:ncli.|:.|5 abount Mational and Internatsonal Acts abous Health Isszes TT.00
MH-402 ]HH[I":I] Management and Law 14,010
RM-401.1 1Dcfm; the concepts of Customer Relation Management and its relation with marketing. 20000
2 B 14 ) e 1l'_|.l.ull’_'|' thie rale of CRM in varous markeling and ethicol practices, 00
RM-401.3 [Apply the concept of Customer Felation Muanagemest and related dats echnaguen, afiiog
B304 {Defling the Applications of Customer Relatson Managemenl in voriows giduastries. .H;_.m
RA=40]  [Custonuer Relatisnship Management .75
RA-402.1 | To introdince students o the various formats of non gore retailing, SOU00
RM-102.2 |To provide an overview of e-commerce and iz ppplications. LR
BAM-402.3 [To provide un overview of the fechnical aspects reluted to non store retailing, m
FAM-402.4 | To understond spplication of Information Technology in Men- stere Remailing, 000K
HM-4  [Mon-Store Hetailing E0,00.




Coursa Ovarview

Bachelors of Commerce (Hons.)

The B.Com Hons. course aims al providing inputs lo the students relevant to the business,
indusiry and frade so that they can function in different organizations and face the challenges
arising thera from. The coursa not anly aims at providing knowledge and skills in differant areas

of managemeni, but also provides inputs necessary for the overall development of the
parsonalty of the students.

Summer training for § weeks is compulsory for avery student pursuing the course, which thay
have to undergo between fourth and fith semester. Research project is part of the course, The
case study shall ba taught wharevar required.

Course Curriculum

15T Semaster

Subject Name Course Objective

Envircnmantsl Studies The subject gives a direct contact with nature and the knowledge of
iL. The subject gives studants an ample scopea for application. Thay
will get soime real-time knowledge and skill which required when they
are actually dealing with environmental problems and the possible
solulions.

Financial Accounting Tha ohjective of this paper is to help students to acquire concaptual
knowledge of the financial accounting and to impart skilis for
recording various kinds of business irancactions,

Business Organisation The course ams (o provide basic knowledge to the students about
and Managemant the organisation andmanagamaent of a business enerprisa.




Principles of Miore The purpose of this course is o provide a basic understanding of the

Economics

Basic Mathematics

Communication Skills- |

2™ Semester

Subject Name

Parsonality
Development

Businass Law

principles of microeconomics among the students. Al its core, lhe
study of economice deals with the choices and decisions that have to
be made in order to manage scarce resources available to us from
this course, studenis will leam how and why these decisions are
mada and how they affect one another in the economy.

The objactive of this course is to enabla the studenis (o have such
minimum knowledoe of Mathematics as = applicable to business and
econamic siuations.

To teach as a maijor language of international communication in the
presant world scenario. This course would equip the students with
excellEnt communication skill in diverse applications of English
language funclionally.

Course Objective

The objective of the programme is to build self-confidence, anhance
self-esieemn and improve overall personality of the students. The
programme aims al grooming the parlicipants through sensitizing
them aboul proper behaviour, socially and professionally, i formal
and informal clrcumslances.,

The objective of the course is to imparl basic knowledge of the
important business laws along with relevant case law.



Statistics for Business The objective of this cowrse B o familiarize students with the
Decisions, applications of Mathematics and statistical techniques in business
decisions process.

Rasearch Mathodology — The objective of this paper is to help students o acguire concaptual
knowledgs of research and to apply those skills in the business
antity.

Indian Econanmy This course seeks 1o enable the student to grasp the major econamic
prablems in India and their sodution.

Business Processes The objective of this course £ to acguaint the management students
with the SAP usage to enhance their personal efficiency so that they
ean understand how SAP may be used lo enhance organizational

effectiveness.
3™ Samester
Subject Name Course Objective
Company Law The objective of the course |s to impart basic

knowledge of the provisions of the companies
Act 2013 and the Depositores Acl, 18998
Case studies involving issues in comporale
|laws are required to be discussed.



Income Tax Law & Practica

Human Resource ManCourse Overview
agamanl

Computer Applications in Business

Personal Selling & Salesmanship

4 Semaestar

Subject Name

Banking and Insurance

To provide basic knowledge and equip
students wilh application of principles and
provisions of Income-tax Act, 1961 and the
redevant Rules & Regulations.

L]

The objective of the coursa & to acquaint
students with the technigues and principles to
manage human resources of an organisation.

Thiz course seaks (o enhance the skils
needad for compulerized accountng systam
and io enable the sludents to develop simple
accouniing applications,

The purpose of this course s 1o familiarize the
stedents with the fundamerntals of personai
selling and the selling process. They will be
able to undarstand seliing as a career and
whal if {akes to be a successiul salesman.

Course Dbjective

To impart knowledge aboul the basic
principles of the banking and insurance.



Corporate Accounting

E-Commerce

Eleciive-|

Elactive-|l

5" Semester

Subject Name

Business Values & Ethics

To help the students to acquire the conceptual
knowledge of the corporate accounting and 1o
learn the techniques of preparing the financial
statameants,

To enable the students to become familiar with
the mechaniam for conducling business
transactions through electronic means.

Course Dbjective

This course aims to: Promote understanding
of tha imporance, for business and tha
community, of ethical conduct: Enhance
awaraness and critical self-examination of
one's own values, and to appraciate the



Elactive-il

Elaciive-IV

6™ Semaester

Subject Name

Principles of Macio Economics

Entrepreneurship

Industrial Refations & Labor Laws

relevance of pergonal values in
the businass/workplace setting.

Course Objective

The course aims al providing the student wilh
knowledge of basic concepts of the macro
economics. The modern tools of macro-
economic anafysis are discussed and the
policy framework is elaborated, incleding the
OPEN BCOMOTY,

The purpose of the subject k= to orient the
learner toward entrepreneurship as a career
option and creative thinking and behavicur,

The objective of this course is to provide a3
framework of the Issues relating 1o Industrial
redations and ovendew of the legal
envionmenl relating to Indian workforce.



Cost Accounting

Dissartation

Electives-|

Subject Name

Corporale Tax Planning

Management
Accounting

Fundamentals of

Invastmanl

Emphasis would be given o provisions and
cases of various acts.

To acquaint the students with basic concepts
used in cost accountng, various methods
involved in cost ascertainment and cost
accounting book keeping systems

It helps o create skil that is grounded in the
cogniive domain. K involves leaming,
comprehension, application and synthesis of
new knowledge to promote the interest of
research among the students.

Course Objective

To provide Basic knowledge of corporate tax planning and its impact
on decision making.

To impart the students, knowledge about the use of financial, cos!
and other data for the purpose of managerial planning, contral and
decision makirg.

To famillarize the students with differanl investment alternatives,
introduce them to the framework of their analysis and valuation and
highlight the rode of investor protection.



Elective=ll

Subject Name

international Buainess

Office Managemant and
=ecretarial Fraclice

Consumear Protecton

Elective-ill

Course Objective

The objective of the course is to famiiarse the sludenls with the
congapts, imporance and dynamics of international business and
India's involvement with global business. The course also seeks o
pravide thearetical foundations of international business to the axtent
these are relevant io the global business operations and

developments.

The purposs of this course is to familiarize the siudents with the
activities in a modem cffice. Smooth funclioning of any arganization
depends upon the way varous activiies are organized, facililies
provided to the staff working in the office, the working envircnment
and the tools and equipments used in office,

This paper seeks to familianse the students with of their rights as a
consumar, the social framework of consumer rights and legal
framework of protacfing consumer rghts. It also provides an
understanding of the procedure of redress of consumer complaints,
and the role of different agencies In establishing product and service
standards. The student should be able 1o comprahand the business
firms' interface with consumers and the consumer related regulatory
and business environmenl.



Subject Name

Principles of Marketing

Auditing and Corporate
Govemnance

Elective-il

Subject Name

Fundamentals aif
Financial Managemian

Indirect Taxes

Logistics Management

Career Opportunities

Coursa Objective

The objective of this course is to provide basic knowledge of
concepts, principles, iocls and tachnigues of markating.

To provide knowledge of auditing principles, procedures and
technigues in accordance with current legal requiremants and
professional standards and to give an overview of the principles of
Corporate Governance and Corporate Social Responsibility.

Course Objective

To familiarize the students with the principles and practices of
financial managament.

To provide basic knowledge and equip students with application of
principles and provisions of GST, Central Excise, and Cusloms
Laws.

The objective of this course is to give the knowledge of logistics and
the supply chain affectively and efficiently.



This course equips the students with the complete accounting & trading knowledge, theraby

making them encugh capable to employ themselves In the accounting & auditing firms as the
financial consultant and advisor.

Alsa, this course provides the opportunity 1o become the successful business entrepreneur in
any trading and commerce aclivites business.



Coursa Overvieow

BACHELORS OF BUSINESS ADMINSTRATION

The BEA coursa aims at praviding inpuls 1o the students melevanl to the business, indesiny and irede so
thal thay can function in different organizations and face the challenges arising thore from. The cowrse
not only aims at providing knowledge and skifls in different areas aof managament, but alzo provides
inpite necessary for the overall development of the personality of the students

Bummer training for B weeks iz compulscry for every sludeni pursuing the coursa, which they have to
undergo batween fourth and filh semesier. Research project & part of the course: The case siudy shall
ke taught wherever required,

Course Gurriculurm

1" Semester

Bubject Name Course Objective

Fundamentals of Management and Organizetional The objeckve of this course i3 fo develop an
Behaviour understanding of the basic concepis of business
and various functional areas of managemeant.

Business Elhics & CER This course aims al acquainiing the siudenis with
the emerging issues in business at the national &
international lavel in the light of the polides of
libarafiirzation & giobalization,

Communication Skills-1 T leach As & major language of internabional
coarrmunication in the present wordd scenaric. This
course would equip the students with excelent
communication skill in divess applications of
English language functionally.

Statislics for Business Decisions Studenis will be expected o be able o define
relevant terms, discuss the importance of statistica
and mathematical concepls in business decision-
making and 1o inlerprat all reswis.




Ausiness Processes

Ervironmental Studies-|

M Semaster

Subject Name

Managerial Economics
Business Communication

Busingss Accounlimg

Financial Managamant

b 3

The objective of this course |5 to acquainl the
management students with the SAP usage io
enhance thair parsonal efficiency so that they can
understand how SAF may be used to enhance
organizations! affectiveness,

To undersiand ihe Fansnalional cheracter of
erpvironmental problems and ways of acdressing
tham, including inleractons scross local o global
scales.

Course Objective

This Course i meant fo acguaiml the studeniz with the principles of
Economics as are applicable in businass.

To teach as a major language of international communication in the presam
wordd scenaro. This course would egulp the sudents with sxcalland
communication skill in diverse applications of English language functionally.

To acquire an understanding of the principles used o prepare financial
statament. To acquire the skil necessary 1o read, interprat and perform
caleutations for the accounting reports involved n cost contrad and profit
planning to leam how fo read and uynderstand Nnancia statements and to
observe Ihe effects of routine bussness transactions on them.

The objechve of this course i3 0 provide a theoretical framework as well as
business appications of various acoounting methods in managamant.



India's Diversily
Business

Basic Malhematics

3" Samester

Subject Name

Businese Research

Management Accounting

Tax Planning

Macro Econamics

4" Semester

Subject Name

Students will ba expected fo be &hle o define relevant terms, discuss the

importance of diverse business and concepls in business decson-making
and to interpret all results,

The objactive of this course & to enable the skidenis 1o hava such minimum
krowledge of Mathematics 85 is applicable to business and economic
situations:

Course Objoctive

To equip the sludgents with the basic undarstanding of the research
methodology and fo provide an insight into the applcetion of modemn
anzlylical tools.

Te provide @ strong conceptual foundation for corporate finance and
davalop the analylical skills by associating the tools and technigues.

The objective af this course IS to help the paricipants io understand the
corceptual framewaork of taxation laws and planning.

This Course s meant 1o acquaint the students with (he principles of macro
Economice as are ppplicablo in business.

Course Dbjective



Principles of Markating

Digial Marketing & Social
Meadtia

EY Samester

Subject Name

Logistics Management

Business Policy and Strategy

Legal Aspecis of Business

The chjective of this course i3 to help studenls o vnderstand the concepd of
marketing & its applications.

T develop an undarsianding of the basic conceplis of human rescurce and
warnous functionel aress of HR.

Tha objective of this course 5 o develop a bassc understanding of the
entreprenaurial development and the process of setting up of new ventures
and thair managameanL

The learning objeclive of this subject is to create a structured plan o grow
vour businass using digital marketing. It halps o understand and follow the
practcal success factors to improve results from digital marketing and social
madia.

Course Objective

The objecive of ths course is to give the
knowledge of logistics and the supply chain
sffectvely and afficwanily.

The objective of this course & o provide theorelica!
framesork as well as business applications of
various stralegies Used by the compaorats.

The students will ba imparted with the knowledge
of laws. The stedents will come to know legal
snvirgnment in whivh business operaies, develop
and approach to manage and maximize the value



of the corporate legal funclion.

Electiva |

Elactiva |

6™ Semester

Subject Name Course Dbjective

Leadership In Organisation |1 will help students (o develop crillcal thinking skills as wall as they will lsam

to develop and understanding of change procasses and be able 1o think
criically about obstacles 1o change.

Managerment of The purposé of lhis course is fo introduce tha concepts of
Infoermation System management Infarmation systems and their use.

Elzciives (Il

Electives W

Electivas



Subject Nama

Projct Appraisal

Investment Ba

nking &

Financlal Services

Imvesiment amd
Management

Portfolo

Intematonal Finance

Finencial Modelling and

Cerivaiives

Strategic

Finance

Corporate

Course Objective

Finamce Specialization

Tolearn the main phases in a project’s life cycle and the rolelrequirements
of project managament and the project manager in those phases.

This course is to famillarize the students with the basic concepts of financial
sarvicas, iis scope and application. Concepis of MBFe, Financlal Institutions
and various financial services will be discussed in detail,

The subject is aim al providing insight to the various analytical techniquas
used m evaluations of the various investmant opportuniies. The course also
provides of axtension of these concepts to the portfclio of secuity and the
concept of diversification, management of a portfalio.

To develop a global orienlation for the Managemenl of Finance In
Multinational Firms, To introduce the parficipants to complexities of the
world of Inlernational inance. To provide a theraugh undersianding of the
financial issues facing Intemational erterprises, particulady in developing
counfies. To help to leam basic anahtical lools used in international
corporale financa.

To Develop an Understanding of the Role Of Derlvatives In Managing Risks
and their Applications In different arsas of Finanoe,

It will halp sludents to understand the techniques of restructuring and
Equidating the corporale enliies. The course will help the students to
understand the knowledge of recent developments in strategle corporale

finence.



Business Analysis and
Waluation

Personal Selling & 5akes
Force Management

Fetall Management

Adveriizing and Brand
Managemen

Consumer Behaviour

Marketing of Servicas

Distribution &  Supply
Chain Management

Intemational Marketing

The objective of the course B 10 provide hands-on exparence in finencal
slaternent analyss. Students will be exposed to tools of financial analysis,
theoretical corcepts and practical valuation issues.

Markeling Specialization

Thee objective of this course is % acquaint students with the concepds which
are hedpiul in developing a sound sakes programime and in argenizing and
managing sales haroe,

This course would equip students with the practical aspacts aof retail
Managemeant.

The objectve of this coarse = to impart indepth knowiedge about theory
and practice of brand management.

At the end of the course it is expected that the students will be - Proficiant
and knowledgeshle abouf the warious disciplines confribution  in
undersianding buyer behaviour in & holistic manmer.

Tha purpose of the course |s to develop an insights into emerging frends in
the service secior in a developing economy and kssues invoived In the
management of serdces.

The basic objective of this subject is to get famillar with supply chain and its
functions. How supply chain manegement plays an imporiand role in today's
Businass world.

This course examines the impact of economic, cullural, political, legal and
ather environmantal influences on intemational markedng,  Within  this
context, the course emphasizes on how fo idenilfy and analyze worldwide

markeling opporiunities, and examine product, pricing, distribution and
prommotion strategies.



Menagemant of Irdustrial

Relations

Training & Develogman

Parformance and
comperaation
hanzgamenl
HRD : GSystems &
Strategies

Counsalling & Negolabon
Skills for Managers

Cross Cultural HRM

Talent &
Managerment

knowledge

Hurmean Resource Speciaizaban

This paper plays an imporiant role of managing pecple’s werk and thair
anvironment. employment relstions, workpiace change and education and
training.

To provide an in-depth undarstanding of the rola of training & developmant.
gnd to Enable the students to manage the tralning systems and processaes.

In & complex workd of industry and business, crganizational efficiency s
largely dependent on the contribuiion made by the members of the
organization, The objectives of ths courss s to sensilze students fo the
various facets of managing peopla and to creals an understanding of the
varous polickes and practices of human résource managemant

The cowrse |a infended 1o instll in the studenis a sense of competitive
advantage gained by Human Capital and Knowledge by exposing them to
Nat-based knowledge networks, Knowledge worker mobdity and knowledge
intranets of new knowledge based ecananmy

The subject will help o develop the essenb@al skills for achieving the
objectives In a varety of stuations, without compromising the views and
opinions of other persons,

Tha objectve of this course id ta enhance the ability of students to interact
afficiently with peaple from culiures other than their own, specifically in the
context of International business

The course is Intended lo instill in the studenls a sense of compsliive
advantage gained by Talani by exposing them to Nel-based Talant
networks, Talenl worker mobllity and Talent intranets of new Talent based
BCONOMY.



Career Opportunities

This course equips the students with the complets business management knowledge making them fully
capable to get employed in the big business corporate including any domain of the business fike finance,
human resource management, marketing management, operations and like.

They can also become a successful entrepreneurs; starting their own business ventures after completing
this course.



Course Ovarview
Mastar of Business Adminstration

The MBA course aims al providing inputs to the students relevant to the businese, industry and frade so
that they can function in different arganizalions and Face the challenges arising there from. The course
not only aims at providing knowledge and ekl in different areas of managemant, but also provides
inpuls necessary for the overall development of the personality of the students.

The structure of the course is designed in a way that studenis have lo study the core courses from
differant functional arcas of management that are made compudsory. Later on, specmlizations are ofered
in functional areas where the students can opt for two specializations. Right from the beginning of the
course, the focus is on providing relevant inpuls throegh case discussion |/ analysis, smulation games,
nole plays ele, keeping in mind the current business scenario,

Eroadly, the course & of two years divided inlo four semesters. There i a systam of dual specialzation
having five papers (two in third semester and threae in the fourth semester) from spacialzation 1 and fve
papers (two in third semesier and three in the furth semester) from speciglization 2.

Summer traming for 6 weeks 15 compulsory for every student pursuing the course, which they have to
underpo in the last semester [V.2,

The student can opt for two non credit summser internships too for 6-8 weeks during their MBA. The case
study shall be tiught wherever required.

Course Curriculum

1% Semester

Subject Name Course Objective

Management Principles & To prowide an understanding of the funclions B lasks ol Maragement, The

o8 emphasis of the cowrse s 1o help students develop foolkit of usehil skils,
stfalegies B approsches drawn Fom  principles and practices of
managaman!.

Managenal Economics The main cbjective of this paper is to develop &n understanding in sludents
about tha applicabiity of microeconomics for businass decision,

Accounting for Managers  To scquire an understanding of the principles used lo prepare financial

atalement. To acquire the skil necessary to read, interpret and perform
calculabions for the accounling repors mvolved in cost contrgl and profit
planning to leam how o read and undessiand financkl slatemenis and o

VY



Business Communication

Stakstos for Managers

Business Processes

Legal Aspadis of Business

Human Valuss &

Professional Ethics

Personalily Develapment

3N Cemester

absena the effects of routine business transactions on tham.

To enhance both verbal & written communication skils required for varous
manegeral acthvilies. The course attempls fo provide adequale exposure to
the studenis in the different bypos of communication acrass funclional areas
pf an crganization,

The objeciive of this coursa is (o provide a theoretical framework &3 well as
business applications of vanous quantitative lechniques for managemani
declsions. |t alma to understand the applicalions of wanous statistical tools
with emphasis on their pracfical applications to bustness scenarios.

The abjactive of this courss B lo acquaint the managemant studanis with
the SAP usage to enhance their personal efficiency so that they can
understand how 3AF may be vsed to enhance organizational eflactiveness

The students will be imparted with the knowledge of lews. The studerts wil
come to know legel environmant in whivh business oporates, develop and
approach 1o manage and maximize the value of the corporate legal funclion.

The objective of this course s 1o impan the professicnal values and the
ethics which will be helpful o work in the corporate world.

The objactive of this course & to develop the professional persanality with
the s&il confidence. The programme aims al grooming the students through

sensiizing them about proper behavior In formal and  Informal
circumsiances.



Subject Name

Markating managenmieni

Operafions Research

Rusearch Mathadology

Acvance Excel

Finantg managemeant

Course Dbjective

This course soeks o introduce participanis o the
basic concepts, toods end technigues In marketing
management and provide them  with  the
opporiunilies fo utilize and apply these marketing
concipls, focls and fechnigues o analyze and
solve markeling problems and o make markating
decisions.

The Objecives of this cowrse & o impart
krnowledge fo students about the important tooks,
techniques and methods of Operations Ressarch
with their business applcations.

To develop understanding of iocls and techriques
used for business mesearch methodology from a
users parspective and A researchars perspective,
The praclical aspects of research methadology will
ba emphasized, This will help 10 prepare studenis
for their summer treining in which students are
usually assmned projecis that imole use of
research methodology. 1t will also help them in
preparation of othar assigned research projects.

The ohjective of tha course ks to differenfiale
beteeen formulas and funclions in excel,

To provide a strong conceptual foundation for
corporate finance and develop the analvtical skilis
by associating the tools and techniques.



Human Resource Managamani

Logistes Managameant

International Business Environmeani

Event Managemant

Presentation & Interviewing Shila

The ocbjectives of this course are o sensitize
sludents o the various facets of managing pecpla
and to create an understanding of the various
polices  and practces of human  resource
managemant,

The objective of thiz course is to give the
knowledge of logistics amd the supply chain
affectively and affichanthy,

This course wil provide shidenls with the
knowledge, skills and abilities o understand the
glabal economiz, political, cullural emvironmeant
within which a firm operates.

The course will provide a structured approach 1o
operational and creafive fundamentals of event
management, This will halp 1o identify management
essentials such B8 developing budgets, critical
paths and risk mitigation

This practical subject will give the knowledge about
professional interviews and improve e publc
speaking skills and knowledge. This will also help
to enable the students o presenl professionally
and corfidanty.

3" Semester
Subject Name Course Objective
Strategic Managamant To provida an in depth understanding of the concapts, role and peactices of

Strategic Management in the changing Business Environment as wall as

practical exposure,



Corparate Outlook

Blective -l

Elective -ll|

Elestive -

Elactive -V

Eleciive -1

4™ Semester

The course will help the sludents to understand the foundstions of good

fime managoment and will be able lo use their knowledge in the global
corporate worid.



Subject Name

Entrapransurship

Cross Cultural
Mamagement

Suemmar Intemship

Elective -

Elactive =l

Elective -lll

Elactive <%

Course Objective

This course introduces key concepts thal an entrepreneurial asplrant will
nead to first understand belore being able o svalisls and then manags
oppartunities m modam times,

The objective of his course |d fo enhance the abilty of studants to Interact
efficlently with people from cullures olber Ihan ther own, spechically in the
context of Intarmational businass,

The objective iz to promale the research aptitude among the students in
real corporate world

Electives (Marketing Specialization)

Markeding Analytics

This subject will enable the students 1o measura, manage and analyze
marketing performance o maximize &s effectiveness and optimize refum on
nvestment. This will also help to prédict oulcomes and systemalically



Brand Managamanl

Integrated Marxeting

Communicatons

Markating of Sarvices

Ratall Managemisnt

Finance Speciallzation

Managament of Financial

Institubans & Sarvices

Security  Analysis
Portiolio Management

arud

alkocating resounces,

The focus of this course s on siralegic decisions about how a company can
builed and manage is producie eo thal they are profitable o the company
and at the sama time adequately meal targel customerns’ neads and wanks.

Tha objectve of the course id o help stludents understand the principles
and concepts of markeling communications, involvemant fools used by
markatars o inform censumers and to provide a managenal framework for
INSC,

The purpese of the course is o develop an insighis inlo emenging frends in
the service sacior in 8 developing economy and issees invoived in the
management of services,

Tao develop knowledge of cortemporary retall management issues al tha
sirategic level To describe and analyze the way ratailing works, specfically
e key activities and reletionships. To provide an academic underpinning to
e above Through the application of retailing theory and research.

This course is 1o lamdanze the shudenta with the basic concepls of fimancial
sBrvices, its scopa and application. Concepts of NBFe, Financial Institutions
and various fitancial services will be discussed In detail.

Tha subject is alm at providing insight to the variows analytical techniques
used in avaluations of the varous investmen! opportuniles. The courss aiso

provides of extension of these concepis o the portfolio of security and the
concept of diversification, management of & portfolio.



Perfermance Managament

Taleni Management

Performance management Is the most critical
function and strong determinand of organizational
excallence. This course & designed to develop
appreciation and skills essential for desigring and
Instiuting effective performance  mansgament
systems.

The course is intended 1o instill in the studants a
sense of compeliive adventage gained by Talani
by exposing them o Met-based Talent networks,
Talerwl worker mobility and Talent ntrarets of new
Talent based economy,

Information Technology Specialization

Eleciranic Commernce

Siratagic Managemen! of
Information Techrology

Buslness Prooess Re-
engiresnng

Applied IT Menagement- |

To acquaint the students with the concepts and applications of alectronic
COMIMEnce.

This course wil explare nacessary maragement actions, which will ersure
that information is avadable, corect, manipulate, protecied and archived,
The chjective of this course s 10 make professionals learm how these
business skils can be applied affectively 16 eut Infarmation systems costs
and improve the guality withoul reducing services.

The course is designed for students who nead lo have an overview of

generic business processes. Thay will keam how to describe, analyze, and
redesign a business process through the use of tools and methodologies.

Roles for human resources and infroduction b0 packeged software are
discusted, The concept of IT enabled BPR (business process ra-
engineering) across & number of domains s introduced: manufacturing,
finance, distributicn & logistics sales & concepis related to ERP. Students



wil be made aware of real ife software development methodciogy via
SOLC and popular models of soffwara desvelopmenl Students are
enlightenad aboul Entrepreneurship opporunites in T via five case siudes
and finally will be infroduced to the concepl of “Business Anaplysis™ &
elementary documentation,

Databese Design  and To introduce the concepis of database menagemen sysiems and e
Management design of relalional dalabases.

International Business Specialization

Intemniational Trade Laws

Intemational Trade

Intermational Marketing

The will provide a broad overview of the law tha
regulates imernational trade at both a private and &
public level, This subject will include laws relating
to the camiage of pgood by saa, mesching
international trade disputes eic.

The course provides an understanding of trace and
investment theories, framework of (rade, and
analyste of markets and a8 range of internetional
Issues confroniing trade. This course will also help
enhance students” abilty to make Informad gatiing
@ clear piciure of the currenl inlemalicnal trade
scanarnp, risks and other issues.

This course examines the impact of economic,
cultural, political. legal and obher erdrenmental
influsnces on inemational marketing, Within this
conext, the course emphasises on how to identify
and analyze worldwide marksting opportunities,
ond examing produci, priceng, distribution and
promalion strateges.



Export iImport Documantation & Procadures Tha main cbjective of this paper is 1o develop an
undemstanding in students aboul the  Increasing
pace of exports and the varous formaliles and
procedure need to be iaken into consideration,

Multi Modal Transpartation Tha objective of fthis paper Is to acquant the
siudents with the concepts and tools of multl modal
transportation managemant redevant  for  an
intarnational firm & To emphasize the evalving
impact  of globalizaion on  Intermational

transporiation Management,

Hospitality Management Specialization

Introduction to Hospitality  The course familiarizes the studenis with diferent sectors of hospialsty
indusiry The siudani will gel 1o know aboul Toursm  indusiry,
Accommaodation sectar | Alfines & cruise industry.

Front Office Opadations Tha course s aimed at famiarizing the students with vargus funclions of
fronk oflice in hospitaily industiy and develops the work ethics iowerds the
customer care and satisfaction,

!:'._m'lfﬂnl:q and Ewanl mmﬁmﬁmmhmmmwumcﬂma
Kanagement managament. Il also fojuses on various considerations o be kept in mind
while plarning and organizing an event.

Tourism Produtts Design  The paper iz designed 1o provide an in-depth wunderstanding of the rich
and Devalopment Touwnsm resounces of Indin, The paper shall also provide furthar inaight n

—W’




Food and Beverage
Management and Contral

Alr Port Managemeni

Customer  Raelationship
Management

Travel Agency and Tour
Operalions

Service Marketing

Cperations Management

To stuey the food and beverage management conirol to serve the guests in
the hospitality industry,

Te study bith the on-board and the offt board airport Fospiality
managemant.

To sludy the Impertence of Customer Relationship managemant in the
hospitality Indusiry.

To understand the tour Operations and the fundlions of the travel BQETEY.

The purpose of Ihe course is to develop an insights into emenging trends in
the service secior in a developng etonomy and issues Involved n the
management of sarvices,

The course focuses on the basic concepts, lssues and techniques for
efficient and effective management of oparations,

Hospital Management Specialization

Maragament of Medical
and Health Sarvices

Healh Economics

YV

R

To provide the students and health care professional with a valuatie set of
data and insights inlo the major features and idiosynerasies of Indian health
care delivery system and how if compares with the other systems of the
world,

The Primary aim of this subject is to provide a dlear, concise introduction to
micro and macro economics in general and economics as applled o
nospital and health care seclor in specific. The student will be exposed to
Indian heatth care poficies and will also infroduce 1o recent rends in health
cans secior.




Communication
Hospital Managers

Marketling of Hospital

SEMIcEs

Healih
Manage et

Irsurance

Patiant Care Services

Hospital Managoment and

Hospital Information
Syslems

Hospital operations
Managemeant

Hospital Patient
Management

This unique module s an cutcome of innovalive thoughis that have been
conceptuslized in order to prepare the students for the healthcars
challenges, transforming them inlo future healthcare leaders.

This subject will give the ingight inlo the application of marketing principles
i various situaions in & hospital ervironment

To shudy the Health insurance in detall along with s importance.

To understand tha patieni care sarvices in detail.

The objective is to discuss the hospilal management and legal issues
alignied with the hospital indusbry,

To study the Hospital inforrmation systems for the flow of information in the
Business.

To study the managemsni of the various operations in the hospital for the
overall optimizaticn.

The subject wil focus on recording and documenting patient infarmation,
diagnosis and reatment plan in & concise, organized manner, Leaming
about using the various means for effective counseling, identifying lliness,
initiating treatment and of obtaining folow up Infarmation

Logistics & Supply Chain Management



Warshousa Mangamant

Procurement & Imnaniony
Managemenit

E-commerca Operationg

Strategic  Supply Chain
Management

Production and operations
Management

Career Opportunities:

The objectve of this subject 8 fo gel famillar with warshousing,
warahausing operations and valdue added services to warehousing

The basic objecive of this subject is to imped understanding of
procurement, s functions and provide knowledge of key issues related o
inventary managament n current co-ordinated and collaborated SCM
environment.

The course will help 1o enhance students abllity to make informad decisions
by getiing & clear picture of E-commerce and purchese and inveniony
managameani.

The baskc objective of s subject is 1o gat familiar with supply chain and fis

funclions. How supply chain management plays an mporiant role in oday's
businass woekd

The abjective of this subject s to understand the principles of supply chain
networks, infer refation between supply chain and logistics. The subject wil
alsc impart the basic conceplts of management systems involved in
transportatian.

The MBA course expose the students with the compiete corporate environment, along with all the
butiness knowledge domains, thereby having the employable epportunities in all the big business
corporate having the business in various sectors like Finance, Human Resouvrce Management, Marketing

Management and [ike,

Also, the students can start them thelr own business ventures after completing MBA as they have the
complete knowledge of the business planning and the seccessful implementation of a business plan.
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